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Abstract

The rapid expansion of e-commerce has transformed consumer purchasing behavior
globally, with online shopping gaining significant traction among Thai consumers. Among these,
Muslim consumers represent a unique segment whose purchasing decisions are shaped by both
general consumer behavior factors and religious-cultural considerations. This study addresses
this gap by examining the utilitarian and hedonic motivations of Muslim consumers in Thailand
and their influence on online purchasing behavior, with a focus on gender differences. Using an
Independent Samples Test, significant differences were found in both hedonic and utilitarian
motivations between male and female consumers, with women exhibiting higher levels of both
motivational drivers. Additionally, women demonstrated significantly higher levels of online
purchasing behavior compared to men. Multiple Regression Analysis revealed that hedonic
motivation significantly influenced online purchasing behavior for both genders, while utilitarian
motivation had no significant impact. Hedonic motivation explained 8.9% and 12.4% of the
variance in online purchasing behavior for male and female consumers, respectively, highlighting
its role as a key driver. However, the relatively low explanatory power suggests the need to

explore additional factors influencing this behavior.

Keywords: Online Shopping, Muslim Consumers, Hedonic Motivation, Utilitarian Motivation,

Gender Differences
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Introduction

The rapid growth of e-commerce has significantly changed consumer purchasing
behavior worldwide (Statista, 2023). In Thailand, online shopping has become increasingly
popular, with consumers preferring the convenience and variety that digital platforms offer
(Kasikorn Research Center, 2023). Among various consumer groups, Muslim consumers represent
a distinct seement whose purchasing decisions are influenced not only by general consumer
behavior factors but also by religious beliefs and cultural values (Al-Hyari et al., 2012).

Understanding the motivation and behavior of Muslim consumers in online shopping is
crucial for businesses looking to penetrate or expand in this market segment. Factors such as
halal certification, trust, security, and product authenticity play important roles in their
purchasing decisions (Koc et al., 2025).

However, despite the growing number of Muslim consumers in Thailand and their
increasing involvement in online shopping, there is a lack of research focusing on their specific
motivations and purchasing behavior. Addressing this gap will not only contribute to academic
knowledge but also help e-commerce businesses develop appropriate marketing strategies and
product offerings to better serve this important consumer group. Therefore, this study aims to
explore purchase motivation and online shopping behavior among Muslim consumers in

Thailand.

Literature Review

1. Online Shopping Behavior

Online shopping behavior refers to consumer decision-making processes and actions
when purchasing goods or services via digital platforms. In recent years, technological
advancements and the COVID-19 pandemic have significantly accelerated the growth of e-
commerce. Factors influencing online shopping behavior include perceived trust, convenience,
website quality, security, and social influence. In Thailand, recent studies found that key drivers
for online purchases are product variety, price competitiveness, promotional offers, and reliable
delivery services. Moreover, mobile commerce (m-commerce) is becoming increasingly

dominant, emphasizing the importance of user-friendly mobile applications (Yassierliet al., 2019)
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2. Purchase Motivation

Purchase motivation continues to be categorized into two major types: utilitarian and
hedonic motivations (Babin et al., 1994).

Utilitarian motivation refers to practical, goal-oriented shopping behaviors, where
consumers focus on rational benefits such as efficiency, functionality, time-saving, and financial
value. In an online environment, factors like fast delivery, clear product information, and
seamless payment systems strongly influence utilitarian motivation (Babin et al., 1994)

Hedonic motivation refers to emotional and experiential desires, where consumers seek
pleasure, enjoyment, entertainment, and sensory stimulation from the shopping experience
(Ozen & Kodaz, 2016). Interactive features, gamification, personalized recommendations, and
engaging content can enhance hedonic motivation and promote impulse buying behaviors. In
online shopping, both motivations often coexist and can vary based on demographic, cultural,
and situational factors (Babin et al., 1994).

3. Muslim Consumer Behavior

Muslim consumer behavior is guided by religious principles, ethical norms, and cultural
considerations. Halal compliance, transparency, honesty, and seller credibility are essential
attributes influencing purchase decisions (Hasan, 2019). Recent studies emphasize that Muslim
consumers are increasingly using online platforms but remain cautious, placing high importance
on halal certification, trustworthy sellers, and privacy (Muflih et al., 2023).

4. Gender Differences in Online Purchasing Behavior

Gender has been widely studied as a key factor influencing consumer behavior, including
online shopping habits. Research consistently suggests that males and females exhibit distinct
motivations, preferences, and behaviors when engaging in e-commerce. These differences can
be categorized into multiple aspects: shopping orientation, purchasing patterns, decision-making
processes, and the role of emotions and social influences.

4.1 Gender and Utilitarian vs. Hedonic Motivation

Studies have shown that males tend to have a stronger focus on utilitarian motivations,
seeking efficiency, convenience, and functionality in their online shopping behavior (Akhlag &
Ahmed, 2016). Males typically prioritize product specifications, price comparison, and value for

money when purchasing products online (Alimo, 2020). They are more likely to engage in goal-
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oriented shopping, often seeking to fulfill a specific need rather than engaging in the emotional
or recreational aspects of shopping.

On the other hand, females are often more motivated by hedonic factors, such as
enjoyment, entertainment, and emotional satisfaction. Women tend to focus more on the
experience of shopping itself, valuing aspects such as aesthetics, personalized recommendations,
and the ability to browse freely. In online environments, women are more likely to be influenced
by social interactions, reviews, and engagement with brands that offer a sense of community
(Utami et al., 2021).

4.2 Gender and Purchase Behavior

Gender differences also manifest in purchasing patterns. Females are generally found to
be more impulsive buyers, influenced by emotional appeal, promotional offers, and social media
advertisements (Ozen & Kodaz, 2016). Studies suggest that women are more likely to make
unplanned purchases or engage in shopping as a leisure activity, using online platforms for
enjoyment rather than necessity (Akhlag & Ahmed, 2016).

In contrast, males tend to exhibit more planned and functional shopping behaviors,
prioritizing product knowledge and completing purchases more efficiently. Men are less likely to
be swayed by aesthetics or social factors, focusing primarily on the functional benefits of the
product (Akhlag & Ahmed, 2016).

5. Previous Studies and Research Gap

Recent research has focused on various factors influencing online shopping motivation
and consumer behavior (Babin et al.,, 1994 ; Ozen & Kodaz, 2016). While numerous studies
explore general online purchasing patterns, research focusing on Muslim consumers’ behavior
in the digital marketplace, particularly in Southeast Asia, is emerging (Hasan, 2019). In Thailand,
limited studies have addressed the intersection of consumer motivation and online shopping
behavior within the Muslim community. Therefore, there is a clear research gap in understanding
how utilitarian and hedonic motivations drive online purchasing behavior among Muslim

consumers in Thailand. This study aims to address this gap.
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Research Objectives

The objectives of this research are:

1) To study the utilitarian and hedonic motivations of Muslim consumers in online
purchasing, with a focus on gender differences.

2) To examine the online purchasing behavior of Muslim consumers, comparing male
and female consumers.

3) To examine the influence of hedonic motivation and utilitarian motivation on online

purchase.

Research Framework

Based on the literature review and research objective determination, the researchers

developed the conceptual research framework as illustrated in Figure 1

Online Purchase

Male Hedonic Motivation \

Female Utilitarian Motivation

Figure 1: Research Framework

Research Methodology

This study employs a quantitative research approach to investigate the online purchasing
behavior of Muslim consumers, focusing on utilitarian and hedonic motivations. The data was
collected through an online questionnaire, which was distributed to a sample of 256

respondents. Hair et al. (2013) stated that research involving samples from multiple groups
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should have at least 100 samples per group. This study compares two groups, requiring a
minimum of 100 samples per group, totaling at least 200 samples across both groups. The
researchers collected 256 samples, with each group having no fewer than 100 samples, making
the sample size appropriate for data analysis. To ensure the quality of the measurement tools,
the validity of the questionnaire was tested. The results revealed that all items had an ltem-
Objective Congruence (I0C) value greater than 0.5, indicating sufficient validity. Additionally, the
reliability of the questionnaire was assessed using Cronbach's Alpha. The Cronbach’s Alpha
values for the sections on utilitarian motivation, hedonic motivation, and purchasing behavior
were found to be 0.815,0.860, and 0.968, respectively. These results demonstrate that the
questionnaire exhibits high reliability, ensuring the quality and consistency of the data collection
process. The researchers employed an independent t-test to analyze potential differences in
hedonic and utilitarian motivations between male and female consumers. Additionally, multiple
regression analysis was conducted to examine the extent to which these motivational factors

influence online purchasing behavior.

Results

Characteristics of Respondents

The research survey involved a total of 256 participants, with a fairly balanced gender
representation. Slightly more than half of the respondents were male, accounting for 131
individuals (51.2%), while females comprised 125 participants (48.8%).

The age distribution revealed a diverse range of respondents. The largest age group was
individuals between 40-50 years old, representing 70 participants (27.3%). Young adults aged
18-21 years followed, with 55 participants (21.5%). The 22-30 years age group consisted of 50
individuals (19.5%), while the 31-40 years category included 4 2 participants (16.4%). The
smallest age group was those over 50 years old, with 39 participants (15.3%).

Regarding educational background, the sample showed variation across different
academic levels. The majority of respondents held a bachelor's degree or equivalent, accounting
for 108 participants (42.2%). Those with educational qualifications below bachelor's level

numbered 70 individuals (27.3%), while those with a master's degree represented 69 participants
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(27.0%). A small proportion of highly educated respondents held doctoral degrees, with just
9 participants (3.5%) in this category.
These demographic details are comprehensively illustrated in Table 1, providing

a comprehensive overview of the survey participants' characteristics.

Table 1: Demographic Profile of Survey Respondents

Sample group Frequency Percent
Gender
Male 131 51.2
Female 125 48.8
Total 256 100
Age
18-21 years 55 215
22-30 years 50 19.5
31-40 years a2 16.4
40-50 years 70 27.3
over 50 years 39 15.3
Total 256 100
Education
Below bachelor’s degree 70 27.3
Bachelor’s degree (or equivalent) 108 42.2
Master's degree 69 27.0
Doctoral degree 9 3.50
Total 256 100

Results of the Analysis According to Research Objective 1
According to the first objective, which states: "To study the utilitarian and hedonic
motivations of Muslim consumers in online purchasing, with a focus on gender differences," the

results of the data analysis are as follows:
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The analysis of differences in hedonic motivation between male and female online
shoppers, conducted using the Independent Samples Test, revealed a statistically significant
difference (Sig.=0.000). Specifically, male participants exhibited lower levels of hedonic
motivation compared to their female counterparts when engaging in online shopping.

Similarly, the analysis of utilitarian motivation differences between genders also
demonstrated a statistically significant disparity (Sig.=0.008). In this case, male shoppers reported
lower levels of utilitarian motivation in online shopping activities than female shoppers.

These findings suggest that gender plays a significant role in shaping both hedonic and
utilitarian motivations among online consumers. Female shoppers appear to be more driven by
both pleasure-oriented (hedonic) and goal-oriented (utilitarian) factors when making online
purchases, whereas male shoppers exhibit relatively lower motivation in both dimensions. (Table

2)

Table 2: Analysis of gender differences in motivations for online shopping

Levene's Test for

Equality of Variances t-test for Equality of Means
95% Confidence Interval of the
Sig. (2- Mean Std. Error Difference
F Sig. t df tailed) Difference Difference Lower Upper

Hedonic Equal variances 6.400 0.012 -3.630 254 0.000 -0.43872 0.12087 -0.67675 -0.20069

assumed

Equal variances not -3.614 241.005 0.000 -0.43872 0.12140 -0.67785 -0.19958

assumed
Utilitarian Equal variances 1.385 0.240 -2.652 254 0.008 -0.22901 0.08635 -0.39905 -0.05896

assumed

Equal variances not -2.651 252.807 0.009 -0.22901 0.08639 -0.39914 -0.05887

assumed

Results of the Analysis According to Research Objective 2

According to research objective 2, which states: "To examine the online purchasing
behavior of Muslim consumers, comparing male and female consumers," the results of the data
analysis are as follows:

The researchers assessed the variables of hedonic motivation and utilitarian motivation
by employing three questions to measure each variable. Hedonic motivation was measured by
examining behaviors related to entertainment or pleasure, while utilitarian motivation was

assessed by evaluating behaviors associated with necessity or functional benefits.
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Results of the analysis of differences in online purchasing behavior between male and
female consumers using the Independent Samples Test. The analysis revealed a statistically
significant difference (Sig. = 0.000) in online purchasing behavior between male and female
consumers. Specifically, male consumers exhibited lower levels of online purchasing behavior

compared to their female counterparts. These findings are illustrated in Table 3.

Table 3: Analysis of gender differences in online purchasing

Levene's Test for

Equality of Variances t-test for Equality of Means
95% Confidence Interval of the
Sig. (2- Mean Std. Error bifference
F Sig. t df tailed) Difference Difference Lower Upper
Online Equal variances 9.445 0.002 -4.006 254 0.000 -0.525 0.131 -0.783 -0.267
Purchasing assumed
Equal variances not -3.991 243.415 0.000 -0.525 0.131 -0.784 -0.266

assumed

Results of the Analysis According to Research Objective 3

According to research objective 3, which states: " To examine the influence of hedonic
motivation and utilitarian motivation on online purchase " the results of the data analysis are as
follows:

The influence of motivations on online purchasing behavior among male consumers was
examined using Multiple Regression Analysis. The analysis began with a series of diagnostic tests
to ensure the appropriateness of the data for regression analysis. The Durbin-Watson statistic,
used to test for autocorrelation, yielded a value of 2.044, which falls within the acceptable range
of 1.5-2.5, indicating that there was no significant autocorrelation in the data. Additionally, the
Variance Inflation Factor (VIF) was calculated to assess multicollinearity, and the result was 1.133,
well below the threshold of 10. This confirmed that multicollinearity was not a concern, and
the data were deemed suitable for further analysis.

The results of the regression analysis revealed that Hedonic Motivation had a statistically
significant influence on online purchasing behavior among male consumers. In contrast,
Utilitarian Motivation did not demonstrate a significant impact on their online purchasing
decisions. Interestingly, Hedonic Motivation was found to explain only 8.9% of the variance in

online purchasing behavior, as indicated by the Adjusted R Square value of 0.089. This relatively
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low percentage suggests that while Hedonic Motivation plays a role in driving online purchases,
other factors beyond the scope of this study may also significantly influence this behavior.

Based on these findings, the regression equation for predicting online purchasing
behavior among male consumers can be expressed as: Online Purchase=-1.273+0.310 (Hedonic
Motivation)

In summary, the analysis highlights the importance of Hedonic Motivation in shaping
online purchasing behavior among male consumers. However, its limited explanatory power
underscores the need for further research to explore additional factors that may contribute to
this behavior. These results provide valuable insights into the dynamics of consumer motivations
and their implications for understanding gender-specific purchasing patterns in online
environments.

The influence of motivations on online purchasing behavior among female consumers
was examined using Multiple Regression Analysis. The analysis began with diagnostic tests to
ensure the suitability of the data for regression analysis. The Durbin-Watson statistic, used to test
for autocorrelation, yielded a value of 1.831, which falls within the acceptable range of 1.5-2.5,
indicating no significant autocorrelation in the data. Additionally, the Variance Inflation Factor
(VIF) was calculated to assess multicollinearity, and the result was 1.379, which is well below
the threshold of 10. This confirmed the absence of multicollinearity, affirming that the data were
appropriate for analysis using Multiple Regression Analysis.

The results revealed that Hedonic Motivation had a statistically significant influence on
online purchasing behavior among female consumers. Conversely, Utilitarian Motivation was
found to have no significant impact on their online purchasing decisions. Notably, Hedonic
Motivation explained 12.4% of the variance in online purchasing behavior, as indicated by the
Adjusted R Square value of 0.124. While this percentage reflects a relatively low explanatory
power, it underscores the role of Hedonic Motivation as a contributing factor in driving online
purchases among female consumers. Based on these findings, the regression equation for
predicting online purchasing behavior among female consumers can be expressed as: Online
Purchase=-1.623+0.362 (Hedonic Motivation)

In summary, the analysis highlights the significance of Hedonic Motivation in shaping
online purchasing behavior among female consumers. However, its limited explanatory power

suggests that other factors beyond the scope of this study may also play a substantial role in
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influencing this behavior. These findings provide valuable insights into the dynamics of consumer
motivations and contribute to a deeper understanding of gender-specific purchasing patterns in
online environments. Further research is recommended to explore additional variables that may

enhance the explanatory capacity of the model.

Conclusion and Discussion

Based on the data analysis results, the researchers conclude and discuss as follows:

1) The study reveals that Muslim women exhibit higher levels of both hedonic
motivation and utilitarian motivation in online shopping compared to men. This aligns with prior
research indicating that women are often more influenced by emotional and experiential factors
(hedonic) as well as practical, goal-oriented benefits (utilitarian) when engaging in online
purchasing (Babin et al., 1994, Childers et al., 2001). For Muslim women, these motivations may
be further amplified by cultural and religious considerations, which shape their preferences for
products and services that align with their values. In contrast, Muslim men demonstrated lower
levels of both motivational factors, suggesting a potentially different set of priorities or external
influences driving their online shopping behavior. These findings emphasize the need for gender-
specific marketing strategies tailored to the unique preferences of Muslim consumers, particularly

in e-commerce platforms targeting this demographic.

2) The data analysis reveals that Muslim women exhibit higher levels of online
purchasing behavior compared to their male counterparts. Additionally, Muslim women
demonstrate stronger hedonic motivation and utilitarian motivation in online shopping than
men. However, the study found that only hedonic motivation significantly influences online

purchasing behavior, while utilitarian motivation does not appear to have a significant impact.

These findings align with recent research highlighting the dominance of emotional and
experiential factors in driving online shopping behavior, particularly among women. For instance,
a study by Ozen and Kodaz (2016) found that hedonic motivations, such as enjoyment and

escapism, play a pivotal role in shaping consumer engagement in e-commerce platforms.
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Interestingly, the lack of influence from utilitarian motivation—despite its higher reported
levels among women—suggests that practical considerations, such as convenience or efficiency,
may not be sufficient to drive actual purchasing decisions. This observation is consistent with
the findings of Hu et al. (2022), who argued that while utilitarian factors are important, they are

often secondary to emotional drivers in online shopping contexts.

For Muslim men, the lower levels of both hedonic and utilitarian motivations, coupled
with reduced online purchasing behavior, suggest that their engagement with e-commerce may
be influenced by external factors such as social norms, product availability, or trust in online
platforms—areas that warrant further investigation. These insights emphasize the need for
gender-specific marketing strategies that address the distinct motivational drivers of Muslim

consumers.
Future Research

This study provides a broad overview of online purchasing behavior without focusing on
specific product or service categories. While the findings offer valuable insights into general
consumer motivations, future research could build upon these results by examining online
purchasing behavior within specific product or service categories. Such an approach would allow
for a more in-depth understanding of how different types of products—such as fashion,
electronics, halal goods, or digital services—may elicit varying motivational drivers and

behavioral patterns among consumers.

Furthermore, future studies could explore additional factors influencing online shopping
behavior, such as trust in e-commerce platforms, cultural or religious considerations, and
technological advancements like mobile shopping applications or virtual reality experiences. By
narrowing the scope to specific contexts or segments, researchers can uncover more targeted
and meaningful insights that contribute to both academic understanding and practical

applications in the rapidly evolving landscape of online retail.
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Abstract

This research was conducted with the following four key objectives: (1) to explore the
various regulatory standards governing the export of poultry products from Thai enterprises to the
Kingdom of Saudi Arabia, in accordance with Saudi import regulations (2) to investigate the halal
production processes employed by Thai poultry producers for exports destined for the Saudi
market (3) to analyze the opportunities, challenges, competitive advantages, and trade potential
of Thai halal poultry products in Saudi Arabia; and (4) to develop strategic recommendations for
enhancing Thailand’s halal poultry export standards to be fully aligned with Saudi Arabia’s import
requirements.

The study adopted a qualitative research methodology, utilizing in-depth interviews with
scholars, subject matter experts, and business operators who have experience exporting poultry
products from Thailand to Saudi Arabia.

Moreover, this research underscores the importance of identifying emerging trade
opportunities and leveraging Thailand’s unique product strengths—namely, its reputation for high-
quality production and robust food safety practices. These elements can serve as key drivers in
formulating a strategic framework for advancing the standards of Thai halal poultry exports,

thereby enhancing their competitiveness in the global marketplace

Keywords: Export Standards, Poultry Products, Halal, Reestablish Relations, Saudi Arabia
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Abstract

This study aims to explore approaches for improving the quality of accommodation
services provided by Thai Hajj business operators. A mixed-methods research design was
employed. The sample consisted of 400 Thai Muslim pilgrims who performed the Hajj pilgrimage
in Saudi Arabia in 2024. Additionally, in-depth interviews were conducted with five executives from
Hajj business operations. Descriptive statistics used included frequency, percentage, mean, and
standard deviation. Inferential statistics involved multiple regression analysis, and qualitative data
were analyzed using content analysis.

The results of the research showed that 7P Marketing Mix” This affects the improvement
of the quality of Hajj services of Hajj operators. Significantly at the statistical level of 0.05 Ethics
and leadership of entrepreneurs affect the improvement of the quality of Hajj services of Hajj
operators. It was found that the ethics of entrepreneurs and leadership It has a significant value
of 0.000, affecting the improvement of the quality of Hajj services of Hajj operators. The results of
the qualitative analysis show that the management is worried about the cost of the trip because
the price of products is currently higher and most of the executives are always improving and

developing their own business to be modern and able to accommodate customers.

Keywords: Enhancement, Hajj service quality, Hajj operators.

H
o

AT DRI

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025




Research Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

IP I sansdaauikous:inAlng
Thailand Islamic Journal

anulunuazaudiAyvesdam

a v 6

SFadidunannisufuReaufanundnveseaudaaiunvyaadunnaudosujuiniy
Inen1sufuRenaufanurannisvesmaundaaiuvisesnudaaiy dull 5 Usens Ae 1) Msufanunu

PIDNITNAIVLFNNET 2) NITUNIYUINLIUNAUINBENUIA 3) NS IANIUNTBNITINELENIA 4) N1508

o
LY ad v 6 v ) LY a wva a

a A & = a & & Y o
Aavna 5) N1TUIENDUNGTEIE FIn1TUTznaunNsgIuunalunanu)uaTesAmIduIndal Wuten1uun

a o & a o

dnsurnayaduifinnunden nanfe Tguanulaus Saddayanauysel Ininddwieanelunisldine

A7} 7]

' [
2 Y v

Tngldasauddunazasiannuiensaulmenedu tuiieayinty GalvoniuaE o LdunI9nIsHunIauy

Y

Yy o ) Y v I o da = v sa ° o o = A A o a
WADIUAMUUIDANYNADALAUNII AU ﬂ’]'ﬁquQUWiaVﬁWUaulﬂﬁnuaﬂ UM MiE]VLUGU']EJ LNDNISUINU

o & v P a

FevduandumerihlilifinvhAuvsedume

v & 4' a

1TUUsenaunssed wazkllalAmunI9nauL1aINNISUTENDUN

Tiinanunonsauliuiynsnauniaausoute aenandeiulainyaranudsliiaunsoulusu

[ 3 1 v v v v

ninddunazlufitadsdule o Tun1suseneuiiddad wagmnludanuaiuisaniswnunsndniagunin

faglidumnuRausegnla Wesnaneglumnueinisaesninuaunse daumnuaaalaUszasilas

[ |

Wunsludsznounsdadanidesanasudsdad vinaumennugasawazUssngRauaiunaneiaun

1%
g

9819LATIATARIBYIINIY 2197 waznele Aelun1sUszneuisdadduisdedunanujianieduiny

a

L v <) ¥ ¥

nodaaes Fududmunglunsininlaliazeinusans dladlddunidluussneunsdad S1dudesld

Y

v v ¢

ANURREIE daudsaasanidanie mMaming Maswaadyg wazeanusionueInaIun ani

v '
a A A o & a I~

desdanuauisanagiiunisliuseneuns sadlalagladesdvil viedunindduvew{du (uluy

wsnntgyley, 2560)

& A

TuvagngUsznauianisdaduieuseminie sl iU nsunR ke v o Lalay ayuady

a

nUsvwmelneludunsinnesivasusiueyt Ussinemafonssdetu dreussaruianisaaundany
nesrmayUdus nsuniseaun nsensaviausssy JudSulinveuguaneldnszsudygd ngniznsis

suidoutuust w.e. 2524 audstagiulud wa. 2567 lidraziluniseiuguianisnissuu3nisuuds

4

TuRan1sFd n1sUSNNBUTNBINUAINTTTRY warnIslawarsonsEyinn1sd ulaNeInUAaN15TE

N139AUINSBUNALITUAINITTIE NsimuneRuamUseiu MTuusnsauds nsmvuauaInvezdey

[

wsonuvesiudunnaudmnsuiifuanaivesulueuginluUsznoufianisdad waznesudmiu

Bl q

Hiaunieludsenauiis g sauiunsufanisnguanensensndad Yseimagigionseide (unluy

wynudglay, 2560)

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

AT DRI

H
[uN



Research Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

IP I sansdaauikous:inAlng
Thailand Islamic Journal

v ¢ 1

5899 wuin azdlalgaendne Usgnauaae A1UIuNn T5usu

a

Tagan1sauneliysenoud

ad v ¢ ! o =

w3090u 01 Alganelumanaiuseneuisgad wazAidounng o Ussnanisalgansf 220,000

U wabud W, 2567 JUsznauian158agdisaniuaIniuaituys1afaus 230,000 - 290,000 U

' (9

Fefoindusmaiiguiunis denndosiunsznsndad Ussweamafenssideldudwonussyuduiium
yadulan (The MuslimWorld League) wazaiAn1snsuseudaay (OI0) Tud w.a. 2551 dstyminas
guassafintu lnsnniziugadurnilvgluGemisuimsdanisveniasguasusznauianissading

ya v =

1nAbananindiedu 333l anuaulad 9syn1s@ neIwuININITHRUIA AN

Y

nsliusmsnineesuseneuiianisdadive wetisuwuunsanfivauvesilsenauianisdading

'
YVa v a

luuszgndldiiemuiusvngusznaufianmisdely drgwmgdinli3deiinauaulalunisnasdnw

Y

Wiethnan1sITeRAnykareNTEAUAMNINANTUINTHAR kAU sialY

199Usa9AYDINTIY

1. iefnwsgauladediulszauniinisnain 7P’ uagalesTINvesUsynauianis

2. WefnwiLuImmsiawaunnsiiuinsiinvesUseneuianissading

FUNAFIUNTIY

aunAgiud 1 Jadudrutszaunisnisnain 7P’ denarensenseuAMAINNNTUINNTSAE
vosuszneuiamssatiadesuannmnslidnsiunneeiu

aunfgnuil 2 33es53uveUsznauAsnisuazngihdwasonisenseiunuaIwAITUI NS

FadvesiusznauianisdadUadeauamuninnisliusnisiunnsneiu

ATINUNIUITIUNTTU

AMAINNITUING

ANAINNITUINIT Meds n1nsunuduRan mduudunilves lasaAuinanin

[

(quality trilogy) §9UsENBUAIENITINMHUATUAUATINAITATUANAMAIN Wazn15USUUTIAMAIN
= a a 9 o & o & ° aa 1% Yo a v o o A
wislwwAaigfudadeiiugudndulunsdignsisnsmauny duauanldldiuusdnniludaiae

< { A v t4 Y 14 & a
ﬁﬂm?iﬂm@ﬂLﬁu’ﬂIﬂiﬂ@Qﬂﬂ?LLa%ﬂ')'lllm@ﬂﬂ'l'ﬁ"U@QQﬂﬂm ﬂqiﬁqﬁL{jqﬁﬁJqﬂﬂquﬂﬂa«!ﬂleWLUUlUlﬁLUL%Q

undszuumsinquamiddneninly sunssuiunmsnrunsgliussqidmngauauninaiels

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

AT DRI

H
N



Research Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

IP I sansdaauikous:inAlng
Thailand Islamic Journal

Reulyvean1sufufnuasuaznisadamanuegaiaiaslunisiinduniveswainsaivagay

LALAITANDNIINITHAA VOUNWIBITBRANAIA bUITDIVNIIULAL I SIUFI NS UKL LAUN19N1TIN N Y

[ [
Y @ 1

£ < 1% & 1 a a ] [ v A
ATUAUNTIN NAEUTLNDUAILYUNDUA 9 (Juran, 1998) @ﬂ‘VNﬂmﬂ’]WﬂﬁiUiﬂ"liuumum’W’mLL’ﬁS‘UQ‘UE]ﬂ

Tisteszaun1susmanidweulaegliusmassegnavsedsuuinisiaenndesiuainudeinsvedsulad

v
[ (Y ' I

UVUNUFIUAIIUAIANTIVO TUNTUBEY TUYBIT195EMINANUAIANTINAZAITTUT VRIH SUUT AT

gnisnanmmshiuinisdumndunisuinisifdanseiuanudeinisvseliuaiudeinisvegndn

9

v a

qurnlAneufianelauaziinnnuasdnsng @Eadndunsd wdugiy, 2561)

daulszaumsnisnan 7P

drulszaunanisnatad iy Tuansiael 51a1 Yemen1sTaTIMLNY uazn1sdodns
Frunsnaratuldimanzauuarliaseuaqud agldtunisuinis i essnnisusnistaesialy
fianuunneisainduisssuaiagly wazlddinsaveludeswmdnlmlludes "drulszaunisnann
U3ms" JusnlpelawzainsraunsmainusmssananfosUseneuluiie drudssaunisnanauuuiia

Ao 4Ps lown NARSUY 51AN BBINIINITINIINUNY LATNISAWESUNITNANN SUTUBIRUSENBUNLAULAL

e

2)

UNIBN 3 FIUABYAAINTVENFIUNIINIEAIA LAENTEUIUNTT (Zeithaml and Bitner ,2000:18-21) way

'
v a a

1$19991NNISAVUS M TT U dnwalEeunimuLanealuandusiild A vSmsiuaandudeslulanas

%

Lifldhnu venwidonniiunisddufunandundn fuiudiulssaunisnainudng axilesdusenoutiia
Fupnandrulszaunianisnainvesdudiiall Tasazusynevlusieesduseneudidudiudsyay
w3 7 9813 fail (Kotler and Keller, 2016 ; Armstrong and Kotler ,2014) laun 1. nansausi(Product)
2. 579A1 (Price) 3. ¥84119n159nd1m1e (Place) 4. mMsduaIuNIsma1a(Promotion) 5. YAa1ns (People)
6. Mang1uN1aN18AA (Physical Evidence) wag 7. nsyuIuns(Process)

3555URUN

v

! ! A Yoo

Uszau Wnsna (2565) na1vin anududiinisniuasesssy vuneds msidihuiofauln

9 Y Y

% a

donndesiuanuluais (Reality) fudinuasesssuieadesiunnuefsssy Anuanenia Augady

ANNTURATRUKAETUSAY ausafazgsla Tmunesinaluninausslevddiuda ieuselovives

¥
=

12 4 oA = A <, o 19 v ¢ Ao ¢
DIANTITNRIDLNDAIUTIULNU GIODIN LﬂUﬂqiﬁlﬂigﬂUﬂmﬁiﬁusﬂaﬂE\JW']@JIW%\?SUU ('siL‘V]‘W WIAAIIRUU, 2563)

k24
4:4' Y 3

NRANNITUYBIYARAAINN TN BNSHAr adnuAravi ol uIuAIY AdeenuLarUfifny

ludsinudeanis MsnEausaddnsnalun1stniiidduimuiauUseaeRnuAUMNIeueIn 1Y

o

AT Yukl (2022) 1ana1il331 nsguiunmsladnsnaliudnniinasenisdndulavenquseingUszasd

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

AT DRI

H
w



Research Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

IP I sansdaauikous:inAlng
Thailand Islamic Journal

YBI0IANITUTBNTEUIUNTITENTNA NT2UIUNTNTLH UNYANTTUNTINWN BUTIR TN UTEANA
nszuuNsllutIvSeleBvananenguLaENsTUIUNTS N IANINNGULAE TRIUSTTNVDINGY
nuIeinItes

= o

9130U &1, (2565). Liviin1sAnwuses n1suimsdnnisdiduesiafensede: d1599

& o

Tymmsanfiufanisdaduedive warsuuuunisdanisvesdulailide wiale wasdnlus Iingussasd

WiafinwkuIMINIsUIMSInN1sAaNsiadvesngienssl uaznsusmsnanisdaduednenielinig

o w

MuguaveInTUNITUNATEY NTENTINMmIAlng Jinsenlymifiaduainnisaniuianisdadvesing

wazd 329 UUNTINNSAINTSEaE Bulaildy uade wasdnlus aaugidelaldisidedenmnin n1s

o v v

fun1waldadn ArTeienans warn1sUseRNsEaNaNes lnaivuanaur ideyad1Anaieisidenuy

Y Y

LAIEAITIUIU 40 AU IANUN 3 A1A AB NIANANY NIALAND WATAIALS LASBIL BT LT hUINISNTIFEAD

wuudunwaluuulslaseasng funsiasInIunsEUINNITMeRsesssunSIdelunyed ususw

Jayamensaunun Yuiinides uazn1sandudin Tinsevideyalagn1sussengldansiaun uazaaulas

TupBUNTIATIRitayadnmnnadlaladd (1978) nan153denuin 1afeseleliiunalulagunld

Y 9

AIVANTEUUNITUIMSIANSTRE (E-TRACK) danalvinisusmsdnnis duseansainunnninenn diu

[

Jgymnisaniiunisfianisdaduasineivatedsenis Melyminisuimsinnisdadnielaniieanusy

szuulaann Msiaunelagaien1siy n1suinisiin emsuaznisiaunisnslusianenssde vaehn
= v N a N a s v 1% s Ao Y A a Y Y ]
nsAnwImLUUIINILATe Bulatide wardialus Auilasaivesdnsmimihnuimsdnnisgadedis

Dussuuwazdinudaau awnsahudszendldiunisuimsdnnisdadvedivela

[
=,

F51ms Wedug. (2564). lavinisfneises mysdadduanudsdulunisuseneuisdadves

Uszinannaidy. iinguszasdiiie 1) Anwi3Uuuun1susmsnan1sdadvesusemaniadenuneyuni

a

y389e(Tabung Haj) war 2) Anwdadefidimadeninudiduvesnisusenaui

1Y)

S5dvaaUssmANLaLRe

v €

Jurnuddedanunin nudeyalaedsdunvalddniuiuims Wil wasaundnveansmunzyidad

(Tabung Haji) luuszimannaides Tiasgvikazulanatayalagldnsauiuifin7s McKinsey nan1533e

[V 7
o

WU3 NOwUAYeEad (Tabung Haji) WuaaniunmstudaauiigiununsesydyaAneausad a.a.

o w

1995 wazidurdosdioddglunisenseduannmnsuimsinnisdaduesssmanniaidy nosuniy
836 (Tabung Haji) Trfu3madunisdadumyadulunadeiedioussliuimamsslnaiuguuiauly
yifduasaliusseuddainmsusenouisdadinniuiiunisesimingvinlvinesmuidunds annsoads
elfisaranumdndan SelduanulindanndssnvuiuegrdnoliiAnnisudnsiansdanii

Faguluseine

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

AT DRI

H
o



Research Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

I P I sansdaauikous:inAlng
Thailand Islamic Journal

NSAULUIANITUIREY

Uadedruuszaunieanisnana 7P’
(Kotler (1997, p. 92)) \, ENTTAUAMNINAITUINI TGV USENDY
fan1sgad
a v a [ v Y a
385TIUVRNEUTENUAINITUGY / Uadednuaanimnsliuinig
Y o
A2z
U

UMW 1 nsaULNANNUITY

seilgulan53RY
MAdeEes wmamsiaLgaamnsluImsiinveiusznouAansdadivg vinideids
UiinamasBeamnm fsedeuisnside fuelud
WeBadsunu
Usgynsuaznguaiagng
Uspnsfildlunsdnuadsd
Usz1ns lawn guansugenivnelumsuseneuiisdaudu Ussmaniafensside w.e. 2567
fid1uau 7,732 Ay (@ : nesduaSuesinsmaudaauuazianiséad, 2567)
nausheena fldlunsifeaded Wud nquiedreiildunlaensduuuuingas uasmsuay
nausetne Tagldgmsues e1uni (Yamane) Tunsdififimnudesiu 95% ldngusaoene $1usu 400 au
IYIIAUNMN
ddeyaddnlunsidonsad Wud fudms S1uau 5 vi Avseneuianisiiinlnedsns

(Y]

@ensegnsuuudl 9ayanuneveanisfinendumdn (Purposeful Selection) Litalwlangusiiedeiid

=

AaautRneldnsouresnisinuifeduluyaraiiinuauifinmelud
1. Juguimsitusgnaufanisdadlumanandad
2. fndinmsfnwldininseaudiaaes

3. fUszaumsainsvinausaws 5 V3uld

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

AT DRI

H
U



Research Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

IP I sansdaauikous:inAlng
Thailand Islamic Journal

M3usIUTINGaYs

15398 9USU FeilTumau Aereluil

1. foyavgugdl Fududayaiildunainnslduuvasuniuvesnisiivdeyanngusiods 400

(%

au lnemag@nuldinudeyannnisuanuuuaeuaulaenisguiiesng dail

2. MIivdoyaluukankuuaauny 913U 400 4a lneldviiniswanwuuasuaulviy iy

Y

wansugyluusemegngienside 91u3u 400 YA

a a o (%

3. Jayanfend vimsduaimdeyavesenadls 398 ndumeside wWevinisusznauiu

9 Y

nMsEs1suLdo UL

N33R

yva o 13

1) veniadouur Ui IT8uarue U Y InA uTIUTINT Y AL 8N1TIT8IINAIATYINS

Y 9

Y a a 1 A

N15UIMsEINANMmdndin Badusmsfansdadineveaiiusiuielumsidelaguuumvuanisdaving

Pagludunval wiauadndenguimsifinaandfauildvuald Wedudlideyaddglun1side

'
Ya o a o o w o

2.) fdpduudunuallvifudusmsidnnssuninniiludlideyaddey S 5 au aaamth
al

Y Y v

'
v o 4

3 TUARWIUNUAFUN 1WA AIUAULD

o a 13

3) g 3dgandunisiiusiusiudeyalagnisduatvaluuui alaseasne (Semi-structured

o>

v o w

Selection Interview) Falunisdun1ualillvideyadAny(Key Informant Interview) 3113w 5 Ay Tagyih

Y

Asdunwalduian 1 -2 9939 o 1 AW fefiLed

nsATEidaya

a

nsaaTeideyaideusuin

1. adfdanssaiun (Descriptive Statistics) léiun A1AInud (Frequency) An¥esay (Percentage)
Aady (Mean) uagAdeauuannsgiu (Standard Deviation)

2. afAeUNIN TATgaunisannsenan (Multiple Regression Analysis) RTleItEart
Jadudiuuszaun1anisnain 7P’ uar 33u555uveeUsEnauianiskaznizindiananisensedu

AMNINNISUINISERdesUsenauianmsddladedunmuninnistiuimsfiuansdiuluszdunisin

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

YayaUszlaniInT1INguUNINIANIYN (Interval)

N15IATIZATIRUNN

v

a 2% ax a ¢ & = & v v v o ¢ a =
ﬂqiﬁLﬂﬁqgﬁsﬂaHaﬂﬁﬁnﬁﬂqi'ﬂLﬂiqnguaﬁq 621\‘1Lﬂusﬂ@%aw‘lﬂﬂqﬂﬂqiamﬂquL%Qﬁﬂ

AT DRI

H
(o))



Research Article iU R
U 2 auun 1 (un31AN-quieu) 2568

(o) ayaillylill aa Yo Y1 alag)l
{ P sansdaauikous:inAlng
Thailand Islamic Journal

1. Mmszidoya lnen153insiziiilon (Content Analysis) Fuludoyanldaindeyadinn
Uanelawansnnudaiuieiiulymuasdaiausuuy dun1ealladn wagn1sseauaNed Wauenanis
AATEATOYARUUNTTNUIIATIEN

2. MInsaaeudeya §AnwldIsn1snsivaeudeyauuvaiud Inevinisniaaeuteyaly

1% =

% Y] I3 3 v v o w av v a = =
NIBU 9 ﬂ‘Uﬂ’ﬁLﬂ‘USUE]JJua GUQLUUﬂqﬁmiﬁf\]a@UT@NﬂamumﬁLUﬂ’]ﬂau’]u Iﬂﬂu’]sﬂaﬂuaw‘lﬂﬂiqL'lJiEJ‘ULV]EJ‘U'WiE]‘W’]

ANADAARDY AUNUSAUMEITNINTINdUMMAITBYS LALN UNALIAT WAEIENTUT LAZWTAIUAAS B9

Juisinaedfnwildedwaiausluszninaiiiudoya

NAN15798

A19199 1 Jayamiluveslduinis

Uadediuynna MUY Souaz
LA EY 207 51.8
918 41 - 50 U 137 34.3
inANaNg 167 41.8
GRRITERNGHET] 297 74.3
91N 53N 152 38.0
N3ANYY Usgueyn3 220 55.0
Rudau 20,001 - 30,000 UM 174 43.5
$ruau adadt 2 297 74.3
JIWIANTUNNUMUAT 102 255
MU 36 - 37 1Y 80 20.0
U3t ousvitidenlduinig deeu 30 7.5
374 400 100.0

1NA5N7 1 WU Teyaniennulszvinsaansvesinauluuas vy wudi diulvgngu
fegadumendadineunuuaeuaiuniniian o1y 41 - 50 T gRaww) AANaN a0 NENTE 91TN

g3 N1SANWITEAUUTYYIAS [usiey 20,001 - 30,000 UM SEUIMIA NTUNNUMIUAT 1Y

o o o o = = o o o a v oA cal & Y a
AN AILLIN muauau%agluﬂizLﬂﬂ%ﬁ@ﬂaﬁzL‘UEJ TUIUIU 36 — 37 WU Uﬁ@ﬂﬁﬁaLlﬂf%MmLaaﬂiﬁUiﬂqi

Y

=
AL UITYTU

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

AT DRI

H
~N



Research Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

(o)
I \ I _ :
IP ’ 3153750337U"ﬂ\)u5:!nﬂ1nﬂ
Thailand Islamic Journal

A15°99 2 Aade dudssuuanasgiuvesiadvdiudssaunenisnain 7P

Uadpdrudszaunienisnain 7P’ x S.D. 33AU araun
AUEARY
AURENTUY (Product) 3.81 0.984 ah) 1
A1U31A1 (Price) 3.65 1.038 11N 4
PUTDINNITIATMUE (Place) 3.59 1.066 170 6
AUNTENLESUNITRAA (Promotion) 3.42 1.127 110 7
AuyAAa (People) 3.77 0.954 Ol 2
PNUNTEUIUNTT (Process) 3.64 0.981 110 5
PUSNYMENIINIBAN (Physical Evidence) 3.66 0.992 41N 3
39U 3.65 1.009 an

91NA15197 2 o Aede drndouuuninsgiu sudwlssaunisnisnaia 7P’ faads
3.65 druid sauuLIATHIY 1.009 fiA1RABggasuduLIn Ao Aunandast (Product) 938555%
vesr{Usznouianmsuaznzgih daeds 3.71 daudoauuuinigiu 1.063 S edsgeansusiuusn
FUsznoufanisdaduionssiannsonaunauiamauauar Sunuinaiiieansanudualiiini
N1TUSNTUAINYRY BnTERuAMNINNITUINISERIdueUsenauianisdad JadeduamnimnisTiuinis
fiAniade 3.78 drudoavumasg 1,046 Tanadugeansusunsn Wmihi yaansvesuisnlseney

a v & A caf Y a = o A ) = Y a Y = 1Y)
ﬂﬁ]ﬂ']ﬁﬁﬁ]ﬂﬂiaLlejgﬁmsLWUiﬂqi iJmSLLuzu’lLﬂEnﬂUi’lEJazL@Uﬂﬂﬂﬂ%UﬁmﬂﬂamﬂazLE]EJWU@L%U

NANSNAFDUHNNRAFIY

auuRgIun 1 Jadudiuuszaumnamsnana 7P demasionun1mnIsuInsvesusenauiamsdad
Tademunauninnisiiusnsfiwansneiu wudn nanisvegeuauudgiui 1 Jaduaiudseauniinisnain
7P’ dawasian1sensERuANAINNNTUSNISYRIUTENBUAINSEad Yadesunmninnisiiusnisiiunnee

v W

o A o v A v aa
NUBYWUILAUUYFN fgﬁ/li%ﬁuﬂﬂ@ 0.05

AUNAFIUN 2 9T853IUVBIEUTENBUNINTUAZAILHUNEINARBNITUNTLAUANINNITUIANT

Yo Usgnoufan1sdaddadesunaninnisiiuinisiiunnadieiuy wud 93us55uveUsenauianis

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

AT DRI

H
(0]



Research Article

' '
o

U 2 atiun 1 WnTAu-diguigw) 2568

ayaillylill aa Yo Y1 alag)l
sansdaauikous:inAlng
Thailand Islamic Journal

o

waznEHdn dentludnAty 0.000 nasiaron13unsEAUAMAINNITUINISVRINUSENBUAIN ST Uade

U o

AuAMAMAISIIUSNNg

adanldlun1s3de enaaeunsauuAgiu fell Msiasgvianneenyan tnedaunisede

v
v A

N193LATIY A3 Y = -0.161 + 0.535 (Product) + 0.095 (Price) + 0.205 (Place) + 0.389 (People) + -

0.257 (Process) AUNARSNIN, ATUTIAY, ATUTFDININITINTIVLIY, AIUYARS, ATUNTEUIUNIT HTeau

o

Wedfty 0.000 FsdAdosnin 0.05 WunisenseaugunInnisuinisvedUsznauianisdagdade

v
a a 1 [

AuaunInnsiusnsTdvssansainednede uwansedudidunsdaasunisnainuazaudnve

NI TEAUANEIALINNTT 0.05 F9ilAT Sig 0.258 way 0.114 enaaztdumnsigimmiefin

JUsluduwazyianaalilaastamnulsenulaliwn A unI19yinne 598 §9EAUNIIINNS 820 TUNDI

Y Y

uslutuniidwanlilaunn luduAsiensidesiiseAnnn wasiine1alidesnsuniunasniia

A15199 3 uansladudulsEaunnIIRaIn 7P dIHaneAMNINNITUSNSVRIRUTENaUAINTS

FagUaduaunnn1nnisliuinig

Unstandardized

Jadedaulszaunisnisnana 7P Coefficients Coefficients  Beta t Sig
Std. Error

B
AnAsil (Constant) -0.161 0.024 -6.815 0.000*
suNaniua (Product) 0.535 0.034 0.504 15.537 0.000*
f1us1A1 (Price) 0.095 0.044 0.094 2.140 0.033*
PULDINIIN1SIATINUY (Place) 0.205 0.038 0.209 5.414 0.000*
AUN1SELESUN1THANA (Promotion) 0.034 0.030 0.036 1.132 0.258
ﬁm‘qﬂﬂa (People) 0.389 0.036 0.354 10.682 0.000*
AUNTEUIUNIS (Process) -0.257 0.033 -0.241 -7.699 0.000*
FIUTNYUENIINI8NIN (Physical 0.048 0.030 0.045 1.583 0.114
Evidence)

R = 0.996 R* = 0.992 Adjusted R®=0.992 SE= 0.09476 F-test = 6889.807 Sig = 0.000*

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

NTANTDADIULIAY

H
(o]



Research Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

IP I sansdaauikous:inAlng
Thailand Islamic Journal

NA1TNN 3 NN1Tuanadadediulsraun1anisnain 7P dIHanaANAINN1TUIN1IUN
HUszneuRamsdadUadesuamunimnisiiuing lnenisiiesgvaunisannesiudy Nsgdutdydfy
N9Ed@ 0.05 WU dUUTTENNINITAAIN 7P’ M1 4 a1y laesiudian Sig 0.000%* Felpunin 0.05

2 o a = Y o ) ' ] v Aa ! a v a
Lﬂumﬁ@ﬂanNNmﬁqu %ﬂﬁ?‘lﬂ@ﬂ uUadyee19UeY 5 AU WNNa@@ﬂmﬂqWﬂqﬁUiﬂqim@qEJJUﬁgﬂEJUﬂ‘i]ﬂ’]'ﬁ

€

[

adtladusunaunimnnsliiuinig egradideddny 0.000 * WeRiansandusosuaindy ttest wuin
AuEAnsuel (Product) AutewaN13IndvLe (Place) fuuana (People) AMuNsEUIUNTT (Process)
LaEA1U45IAT (Price) Sig 0.000* ANafaAMAINAITUTNITVOIE UTENaUAAN1Tdd UaTuAuA N
n1519Au3n1g adudAny 0.000 lasa1undniug (Product) Beta 0.504 A1UY89N19N159AT19UY
(Place) Beta 0.209 s1uuAAa (People) Beta 0.354 Uag ANUNT¥UIUNT (Process) Beta -0.241 Hnasia

AMNINNITUINNSYRUsENoURaNEdladesunuammsTiusng

A15197 4 Lan9RTesTINveUsEnauAInIsiarnzgidinasenmun1MnITuINsYedUseneufiants

gadladumunmnInnsiauIng

Unstandardized

F3usTIYRUsENOUAINITUAL Coefficients Coefficients ~ Beta t Sig
a1edin Std. Error
B
fAsii (Constant) 0.175 0.030 5.891 0.000%
93855IUYRUTENBUAINTUAZAIE 0.971 0.008 0988  125.890 0.000*

o

1

e

R =0.988 R* = 0.976 Adjusted R® = 0.975 SE =0.16394 F-test = 15848.262 Sig = 0.000*

1NAN5NT 4 91NNTHARITEYATETTIUVRNUTENBUAINSLAZANEH AR A NINANT

Usmsveiusznauiansdaidademununimmsiuins lnemslinseiaunisannseidady Nsedu

a1

WadAgyn1eada 0.05 wudn A3esITUVeIUIENRUAINITLaEAIEin lneTiuilan Sig 0.000%* e

° |

1 0.05 Wungensvauufigiu aaguledn sSesssuvesusenaufiamsuaznsiihdmasennnnns

a o a v & v v Y a Py ! ) N o o w =
Uiﬂ’]i‘U@WjUizﬂ@Uﬂﬁ]miaﬁlaﬁf«]ﬁ]EJGHW’]mﬂ’l‘WﬂWﬂViUiMiV]LLGmMNﬂ‘u g1l UgdAgy 0.05 LU

o
ISP £y £

fsauluseiuana ttest wuinasesTsHveUsENoURINSUazAIzi SA1laddgy 0.000 dua

<

dorenmNINNITUINMIYesfUsEnauiansdaddadenunnnmnisliuinis

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

AT DRI

Ul
o



Research Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

IP I sansdaauikous:inAlng
Thailand Islamic Journal

N13IATIZALTIAMNIN

Y o

1091 1 NszvIuNsihnuvesguseneviamsdadimvinuAninideymagn wuin gusmsnu
=] [y d' v} 1 FZ a d' a = d: I3
fieudnangiulymealditsvesnsiunisanssmalnglunlssinaeig fonseide dalu
A8 NUINNOANAIS WadN1S s UTUaAANNILLILY 919920 UNTIZIINISTUTIANVDIAUAT
g o x v 4 . B X Y
AUnNiLTUgaLdIRalR1ATaaduTY Fusimanuluaie

v d‘ U a gj 1 l:al v = 1 % 1 % d‘ U
Vo9 2 9AUIUVUTIVOINITUIZNDOUNINITAALALINAUIUAIAINAU WU N1TUTUUTIURIINA

I wuliwiganesossudmiuguaiey Niineniasgieladinisdaninliusneiassiidnuiu

| o val aa a = ° v Yo A o v
Liwiganedugiuaraygidnisiumeldidudiuiuenn wasgusenaunisiesld damawnla

AuEIUsy windvesdivweildduadealdineiguasynlaldanaliumsdsenaunadad

U L

To7l 3 {Usenaufianisiidenldviwnnatewnsa vildsiaiaieiy daaegnalsse
N5UsENaUAINISNMAWLTINAINT WU dnansenulalaensansiginguaygyuulainiaien
MiunnTu wagldlinsuioudfisudusin seningusenaufansdad Jse1avevinliualaysy

HeNANANGNLYIRULDETATEUATY

Y o

ad A Y] { a o £ 6 I & < ad 1% £ v
VBN 4 IFTNITLADNVINA WUIN UwﬂmﬂmsﬂumﬂaaﬂuuLUmﬁl‘Umm%ayjamammm

'
ad v &

#aUNUAUNTNNUT090951A7 @nuineglnanuiddad wWedueauasaInilngkaaysy
agnalulvsivannunnsag
Y A A v A | | | a v A | B | a
To1 5 UsEnilaanueyls wud dnlvguseniyasiulagnisguavesuaisyyegiuaiiou
AUTUATIUASY A9UNIUDINITAADAVDINITLAUNIL ABUVIASLAZADUNEIVINNTIASY WaNaNT
meuTendmaumauludiuiguairsugieenisaneulaegneiuriom

Y o wa 1Y a )~ 9 v a v Y
VDN 6 @mall‘UW‘U@\‘iE&Uigﬂ@Uﬂﬂﬂqiﬂﬁiﬂgﬂi‘Uqﬂ NWUIN Qﬂizﬂaummiawuﬂmﬂama

' [ '
a a = A

Aviianatn Wesuiugsnanasiney diunusuusnRInauianaIniindy iWenagyinlv

o a

Fuaraugtudanuedulunisdiiuianis wenaniiuseneuianisda ddaifiufaniseae

o 3

ANNADTTYIUTINUALATYTTTUOYNTOANE AT LNOAINYIIUIUYBITINA UazanTaA iy

g3fasely

(Oa] - .
I MNsasoeauLvaUsEwmalne (Thailand Istamic Journal) Vol.2 No.1 (January-June) 2025



Research Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

I P I sansdaauikous:inAlng
Thailand Islamic Journal

anusuNa

v [y [

(198 afuTIenan1TIdY AuingUseasAniside sl
nqUszasAtan 1

Jadeauaan1nn1siuings wudl WImUIN yAainsvesusyndsenaunanisdad

- s v a = o a ) a Y a Y = Y = '
v3eugENluINTg dnmswusiifeiiuneasdeanslduinislaegimedentaiay e
aw ayvo v £ ad oy ¢ A < 3 £ [ 1 = 4
USunitlavimthnnguatsygyluusenauiisdad danuivenmiulaguatsysyidusgiann 394
o v [ v ) ! = E4 v = ay v !

ARy iunTawarwasyaduegunn danuaenndesiunguijves Juran (1998) Nlana
133 mssnfiunuvemthiinng o Mnertuaunmiululdednfivssansnmuazivndaleiduen
= o & vy A o N 1 Y dadu a |
feanudndunazdesnudnazienlaldregnarlunnuinfsuiiavevegnasniand gy
FaiauaennaIiuuITeves Yy ans ygysssuun. (2563). lavinisfinyises auninnis
UInsuwasngAnssunsinAinaseaualalunslduinislswsy auanansluginedio
Janinfivadlan nan193Tenudn AunmMNIsUINIsYRdlstvAnaninasenuaslalunisly
UInslsausuruananlugineiiies Jwiafivalan lunmsiu egluszduunlagisedauain
wnldes fa Aunislieudeiunegndn sesawn munsguatenlald Auaudugusssy
YBINITUINIT AuAudadolingdalakasaunisnevauss uenanddidinnuaennaeiv
AT BIFHU 8131, (2565). in1sAnwIEes N15USMsInN1sEduegnafenseide: d1539
Jgyminisailufianisdadvedlne waggduuunisianisvesduladide unalde wavdealus
HaN1T33enUIN gfenseilelauiinelulagunldniuaussuun1susmsdnnisgad (E-TRACK)
denaliinisusvmsdnnis Ausednsnmuinnitena
ingUszasAdan 2

wIMINIsaIRanInnsiiusnsinnvesiUseneuian1sdading wudt n1susnis
Tan1saesdiuszdninin 19131 nsuSmssanisiiussansnmibeidudadedrAglunis

v

Tuimdeusdnsnsoianista 4 liuszauanudnsa lnaanizluniagsiauinis wu nisliuinig

A o

invesUseneuiian1sdading dedessesfuduarsyyiuinannaelusseiandndauasdes

Ailaflaanuazadnauiy AnUdaenade Lazaduienalaveslsuuints minmsuImsinnslud

a

Uszansnn gondwaliiintyniang 9 aiunn wiu auartilunisiamann audvaulunis

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

amzilou NTaLNILNINITVINLABUNTNEINTNUFIUBE19DIMIT YA WATUINITNUFIUDY 9

FaU N1SUSUNTIRNITNAAITISUAUAILANITINMHUATALY TTzuunIsyinauiduduneu Tn1sly

AT DRI

waluladdunieguieavazain waziiynainsndanuianuausatunsujifnuegiie

9]
N



Research Article

U 2 atiun 1 WnTAu-diguigw) 2568
dyaillill ea lfu Yl dlaall

IP I sansdaauikous:inAlng
Thailand Islamic Journal

IS = v Y aw YA v o =2 o
919N FedauaenndoeiuuITeves aydanl wmeuy. (2564). lavin1sfnuwnies wuImg
N15WMUINMIHAea1s¥1ILad o ¥110IN1AEIU HaNT1TITENUIY W NAITIIUTNISHIAgENS
YIAFY M ¥10IN1AgIU Usenaundg 1) N5l 8981neAdagnInauAManYaE N ugIY
dmsudlagansyriyady 7l venniduiinsiuriyady Nufo1uu1asnuIAkena WA
= =~ 5 Nao A v o i o - N a
wazen Nerviazvuneaddadiuiiieme vesasnuiansegluriiafiazainauie dusnisian
Tunstueie waratduayunsdmiedumanataluviteniaeiu 2) Msliusnisauddeyatians
Alngansvnadu Nivanvatgnwnuiniviviedu 3) msliuinmangiduileyiianania
FAUNLAa15YINATN TIaTiunalanie Laelnesnishiuinig wazdnassenansiuendiu
wmglunshiuinis 4) mslivimsauunnsnisanudasadedmsuglagansyiyady Msnsia

AusnelaendnaunaReIiuiuglagans warivewmmamuanizdmsuglagansinamvis

VOLEAUDLUY

(% v a

1. {Usgnoufan1sdadvieuwgey asTiudenuilnidvinisainanidugaudnursiuasie
Anusufielunmsimuiesdninug auainnisliuinig weidugaudewosuisy Avinezideuuuy
suafrauagiaunloniavesesdnsuazyaansnislussdnslidinnuliiuiounanisudedu Tnemshy
psraeuUssiiuna $auudly Ufuusamanisddunsiiugnoouvesesdnslinfeudusy
Amnuasunas wazUSuiasunnuidssvesuisnliiduloniadiednenim anwanansa uagsinee
Uszaunisaleg e

2. fUsznoufanisfavionsesi AsLaImBIRALRaBnsUTEYEnsageuitslunas
AsUszing sadenaidnlufidusialufionssy WORLD HAJ FAR Tudssimaiieuthuuaznguussine
prfussnnatafl o3 unswdoyanisdndununagnsiauILazaIuIaneInsal AszLasoy
wiauaunsiasialy

va o

3. Jusgnaufanisdagvienseyt msadairsulmifunnseus vjuRaudunisuazuing

] o o

1 U Y o < =) I3 b L3 £y £ a ¥ I ¥
TuAuNUutdagUu LW@LUUﬂWiﬁUW@@aﬂﬂ@’NNE Usgaunisnd LLa%‘VIﬂH&’E)uLﬁiﬂﬁi’]\‘iﬂ’ﬂumu@ﬂizﬂau

Aansgadounislsyainnaly

[y

4. Jusgnevfan1sdadvieuse assiudleduindnnis fauwuinnssunisliuinig esanud
Vinve wagdnanimanizuaslanwuvetesrnisiioiawesrauidrnududasely
5. fusznaufansdaduieugsy Aedaendequaiieaziduniarudalausiuzuaztaianaia

ANg 9 AT TLIIUIoIANTar ASUTNTIART

9}
w

AT DRI

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025




Research Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

IP I sansdaauikous:inAlng
Thailand Islamic Journal

6. §Usznounsiansdaduieuasit asiinsidenassuazasisaeutuinin Widulumy
ngszideuindieis eannsgiuiiinuesnsunisunases nsgnsrsumalneg 1 eduasygazlainds
fennuendunuarANURANaIRE LN TATENANIM S DL YaIAn T

7. {UsznevAansdaduieuvent deasouinisnsiaasunsadunisessiiinuazeims
WA kadsulunnnssuInnig suden1snsaeuisdyatennassuresinn i oluliinnsd
finsfelnwSeusudsusvasiBeniinnuarenvnsannuienti

8. HUsENRURAINTITFANTBULLI ABUTHUITINITATUATHUA UM TUAR AU REN LI AL
waziinsudlailymldsmnitamile q Wingu

9. Juszneaufian1sdadviouseyi Aeuseu; Whlauasiinfiassuy E-Haj Faduszuvanuianssy

el wienisliuinsuwaganfiunsunduaisyaduldegesuiu

UIIUIUNIU

TS Lﬁaﬁuﬁq. (2564). ysdadiummisdulunsuszneuiisdaduesUssimanniade. 175579
IAUAIFNTUALUYBIAIANT, 47(2), 45-58.

P36l 91990y (2562). MsensERUImIILUaensefugueuionmsvisadieafiinuu
JausssudsBundsanunisaluniszuinvedlsalain-19 lulsemelne. 175a75Aavm a5
UM INeIYsTIUIANS, 19(2), 186-202.

URyRy NS YRsIIIN. (2563). A MNITUSMIsuaswgAnssum s iniTkason i o Tun5TE
vsmslsausuvwmnanlugnneiios Saminiivalan. Bvendnususmsgsiaumdudie,

UMINYNABULIAIT]. http://nuir.lib.nu.ac.th/dspace/handle/90227/2769

1 luy wsnntgyley. (2560). g/wa“mﬁms’n751/?1//759”@f77511§1§’1/11j’7417/8134ﬁaUsgnaUﬁ@msg"’w‘?u
Uszmalyy. RnerdnusUSygrumvadia, anineiasdalins]. http/ithesis-
ir.su.ac.th/dspace/handle/123456789/1598

913HU 8131, (2565). N5UTMTIAN1sTSvegiersuile: drsnndymnisaiufanisdadves
Ing uarguuuun1sdnnisvedulaiids ualy wasdenlus. 1759759o137t
UNIINEIAETIVAUATTIVAN, 16(3), 82-96.

oI Wwiwde. (2564). uwanmsliusnIsElngaIsyIyaay al vinenIAeI. [Ingridnusnns
In1sumnUndin, WIngrdemalulagasunsl.

http://sutir.sut.ac.th:8080/sutir/handle/123456789/8821

AT DRI

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

ul
!



https://www.google.com/search?q=http://nuir.lib.nu.ac.th/dspace/handle/90227/2769
https://www.google.com/search?q=http://ithesis-ir.su.ac.th/dspace/handle/123456789/1598
https://www.google.com/search?q=http://ithesis-ir.su.ac.th/dspace/handle/123456789/1598
https://www.google.com/search?q=http://sutir.sut.ac.th:8080/sutir/handle/123456789/8821

Research Article

\"’\"n ayaillylill aa Yo Y1 alag)l
”\PJ sansdaauikous:inAlng
Thailand Islamic Journal

Ui 2 aduil 1 (ns1Au-Siquiew) 2568

Juran, J. M., & Gryna, F. M. (1993). Quality planning and analysis: From product
development through use (3rd ed.). McGraw-Hill.

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson Education.

Zeithaml, V. A., & Bitner, M. J. (2000). Services marketing: Integrating customer focus across

the firm (2nd ed.). McGraw-Hill.

Useinebng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

AT DRI

Ul
(92



Academic Article iU R
U 2 auun 1 (un31AN-quieu) 2568

Ll ool Y bl

| ? I Nsansdaauikous:nAlng
Thailand Islamic Journal

Muslim-Friendly Luxury Travel in Thailand: Redefining High-Value Tourism

through Cultural Sensitivity and Service Innovation

Kittiya Keadplang®”
“Faculty of Liberal Arts, Panyapiwat Institute of Management, Thailand

Corresponding Author; kitkoko27@gmail.com'”

Received: 6 May 2025  Revised: 8 June 2025  Accepted: 9 June 2025

Abstract

As the global Muslim travel market is projected to exceed USD 225 billion by 2028, the
intersection between faith-based needs and luxury tourism experiences is gaining scholarly
attention. However, limited research explores how emerging destinations, such as Thailand, can
design Muslim-friendly luxury travel experiences that appeal to high-value tourists seeking both
religious alignment and premium comfort. This study addresses this gap by examining how
cultural sensitivity and service innovation can reshape Thailand’s tourism offerings to attract
affluent Muslim travelers. Using qualitative methods, including semi-structured interviews with
Muslim tourists and luxury service providers, the research identifies critical elements in delivering
high-value, culturally attuned travel experiences. Findings reveal that personalized halal-certified
services, inclusive space design, staff cultural competency, and value-driven storytelling are key
drivers of satisfaction and loyalty in this niche market. The study introduces an integrative
framework that connects Islamic hospitality principles with luxury tourism strategies, offering a
roadmap for tourism stakeholders in Southeast Asia to reposition their services. This paper
contributes to the literature by introducing a novel conceptualization of “Muslim-Friendly
Luxury,” which merges spiritual compatibility with experiential innovation, thereby redefining

what high-value tourism means in a multicultural and globalized context.

Keywords: High-Value Tourism, Muslim-Friendly Travel (MFT), Luxury Tourism, Cultural

Sensitivity, Service Innovation

Usenelng (Thailand Islamic Journal) Vol.2 No.1(January-June) 2025

AT DRI

Ul
(0))



Academic Article iU R
U 2 aUun 1 (un31AN-quieu) 2568

Ll ool Y bl

| ? I Nsansdaauikous:nAlng
Thailand Islamic Journal

Introduction

The global tourism landscape is rapidly evolving as travelers increasingly seek
experiences that are not only luxurious but also aligned with their values, cultural identities, and
religious practices. Within this context, the Muslim travel market has emerged as one of the most
dynamic and influential segments. According to CrescentRating and Mastercard (2023), the global
Muslim traveler market is projected to exceed USD 225 billion by 2028, driven by the growth of
the Muslim middle and upper classes, increased travel accessibility, and rising demand for
culturally and religiously appropriate services. While several countries have capitalized on this
trend by integrating halal-friendly infrastructure and services, most efforts have focused on
fulfilling functional religious needs—such as halal food availability and prayer facilities—without
adequately addressing the aspirations of high-value Muslim tourists who seek not only
compliance but also exclusivity, comfort, personalization, and immersive experiences. Thailand,
as a leading global tourism destination renowned for its service excellence, cultural richness,
and wellness offerings, is uniquely positioned to capture this growing market. However, its
positioning as a “Muslim-friendly luxury” destination remains underdeveloped both in practice
and in academic discourse.

Existing scholarship in halal tourism (Battour & Ismail, 2016; El-Gohary, 2016) and Muslim-
friendly travel (Jafari & Scott, 2014; Stephenson, 2014) has provided foundational insights into
consumer behavior and religious compliance, yet tends to focus on generalized needs, often
neglecting the luxury and experience-driven expectations of affluent Muslim travelers. On the
other hand, research in service innovation and high-value tourism (Vargo & Lusch, 2016; Neuhofer
et al, 2015) seldom intersects with Islamic values or the Muslim travel context. This
fragmentation creates a critical gap in the literature: a lack of integrative models that combine
faith-based cultural sensitivity with service innovation in the context of luxury tourism. Given
Thailand’s strategic goal to promote High-Value Tourism through its Bio-Circular-Green (BCG)
Economy Model and its aspirations to become a wellness and cultural tourism hub, the need
to understand how to serve high-value Muslim travelers is both timely and essential. The
motivations for this study are therefore twofold: first, to address the conceptual and practical

absence of a framework that connects luxury service innovation with Islamic hospitality
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principles in non-Muslim majority destinations, and second, to provide evidence-based strategies
that enable Thailand to redefine and reposition itself within this emerging niche.

This study proposes the concept of “Muslim-Friendly Luxury”—a novel framework that
merges spiritual compatibility with premium experiential design. Through qualitative inquiry
involving interviews with Muslim travelers and Thai luxury service providers, the research
uncovers culturally nuanced expectations and strategic service elements essential to crafting
high-value Muslim travel experiences. Unlike previous works, this research does not treat Muslim
tourism as a standardized market but instead emphasizes its diversity, sophistication, and
potential for innovation. In redefining the scope of High-Value Tourism through the lens of
cultural sensitivity and service innovation, this study contributes not only to interdisciplinary
academic knowledge but also to practical tourism development strategies. It aims to support
stakeholders—such as destination marketers, hospitality entrepreneurs, and policymakers—in
positioning Thailand as a premier destination for Muslim-friendly luxury travel, thereby promoting

inclusive, sustainable, and experience-rich tourism in the global arena.

Literature Review
High-Value Tourism

High-value tourism has gained increasing attention in recent years as destinations seek
to move beyond mass tourism models toward strategies that emphasize quality over quantity,
cultural sustainability, and economic impact per visitor (UNWTO, 2023). The concept generally
refers to attracting travelers who stay longer, spend more, engage meaningfully with local
culture, and show environmental and social responsibility (World Bank, 2021). Governments in
many countries—including Thailand—have adopted the high-value tourism approach as a
strategic framework to elevate tourism’s contribution to long-term national development. In
the Thai context, the Bio-Circular-Green (BCG) Economy Model introduced in recent years reflects
a policy shift toward “High-Value and Low-Volume” tourism, particularly after the COVID-19
pandemic (TAT Intelligence Center, 2022). The model emphasizes innovation, wellness, and
community-based tourism, aligning with g¢lobal trends that prioritize transformative and
experience-rich travel over mere sightseeing (Jirattikorn et al,, 2023). As part of this
transformation, luxury tourism has been reimagined not merely as lavishness but as meaningful,

personalized, and value-driven experiences (Pine & Gilmore, 2019; Smith & Puczko, 2022).
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Recent literature has stressed that high-value tourists are increasingly motivated by authenticity,
ethical standards, and cultural connection (Chen et al., 2022; Kim & Thapa, 2021). This presents
a critical opportunity for destinations to embed cultural sensitivity into service innovation,
especially for niche markets such as Muslim travelers who seek experiences that are both
luxurious and aligned with their spiritual values. However, despite the strong emphasis on high-
value tourism, existing studies rarely address the intersection between faith-based tourism and
high-end travel design, leaving a research gap in how to serve culturally diverse high-value
markets (Ali & Frew, 2023).

Moreover, while several studies have examined the spending behavior and travel
motivations of affluent tourists (Wong & Musa, 2020), the specific expectations of high-value
Muslim travelers remain underexplored, especially in non-Muslim-majority countries. Addressing
this gap is crucial to expanding the inclusiveness of high-value tourism and ensuring that service
innovation is culturally adaptive rather than one-size-fits-all.

In summary, the existing body of research underscores the importance of designing
inclusive, experience-driven, and culturally intelligent models of high-value tourism. However,
the integration of Muslim-friendly principles into luxury tourism strategies—especially in
destinations like Thailand—is still in its early stages. This study seeks to advance that
conversation by proposing a new conceptualization of high-value tourism that incorporates both
cultural sensitivity and service innovation, tailored specifically to the expectations of Muslim

high-value travelers.

Muslim-Friendly Travel (MFT)

The concept of Muslim-friendly travel (MFT), often interchangeably used with halal
tourism, has gained prominence in global tourism discourse over the past two decades. As the
Muslim population grows and becomes increasingly affluent and mobile, the demand for travel
experiences that align with Islamic values has significantly expanded (CrescentRating &
Mastercard, 2023). MFT refers to tourism products and services that are respectful of and
compliant with Islamic guidelines, including halal food, prayer facilities, modesty considerations,
and gender-sensitive environments (Battour & Ismail, 2016; Stephenson, 2014). However, recent

research has sought to move beyond the functional view of MFT toward more holistic and
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experience-based perspectives. For example, Ali and Frew (2023) argue that Muslim-friendly
travel should no longer be framed solely around avoidance (e.g., alcohol-free, pork-free
environments) but rather around value co-creation, cultural respect, and emotional fulfillment.
This perspective aligns with the shift toward Muslim lifestyle tourism, which encompasses not
only religious obligations but also identity expression, comfort, personalization, and well-being
(Samori & Abd Rahman, 2021). While Muslim-friendly initiatives have been successfully
developed in Muslim-majority countries such as Malaysia, Indonesia, and the UAE, non-Muslim
destinations like Thailand face unique challenges in balancing local cultural norms with Islamic
requirements (Henderson, 2019). Studies have shown that while Thailand is perceived positively
for its hospitality and affordability, concerns persist about the inconsistency and superficiality of
Muslim-friendly services, especially in luxury and wellness segments (Kamarulzaman et al., 2020).

Moreover, there is a growing call for service innovation in Muslim-friendly tourism that
goes beyond infrastructure provision. This includes staff training in cultural intelligence,
technology integration for religious convenience, and storytelling that reflects shared values
(Ahmad et al., 2022; Musa & Chou, 2021). Yet, few studies have explored how these innovations
can be embedded in luxury experiences, particularly in non-Muslim destinations aiming to attract
high-value Muslim travelers. Consequently, a significant research gap remains: How can Muslim-
friendly principles be integrated into the design of premium travel experiences in non-Muslim-
majority contexts? This study addresses this gap by examining Muslim-friendly travel through the
dual lens of cultural sensitivity and luxury service innovation, with a focus on Thailand as an

emerging destination in this niche.

Luxury Tourism

Traditionally associated with exclusivity, wealth, and material indulgence, luxury tourism
has undergone a significant transformation over the past decade. The modern luxury traveler no
longer seeks only opulence but instead values authenticity, personalization, emotional
connection, and meaningful experiences (Tung et al.,, 2021; Pine & Gilmore, 2019). As a result,
luxury tourism is being redefined as a value-driven and experience-centered form of travel that

prioritizes individual needs, cultural immersion, and social responsibility (Yeoman & McMahon-
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Beattie, 2023). Recent studies have emphasized the growing importance of experiential luxury,
where travelers expect immersive and transformative interactions that are tailored to their
identity and lifestyle (Neuhofer et al., 2020; Chen et al., 2022). These experiences may involve
elements such as mindfulness, wellness, gastronomy, or cultural storytelling—particularly in
post-pandemic contexts, where travelers are seeking deeper meaning and emotional well-being
over material extravagance (Ali et al, 2023). Moreover, the convergence of luxury and
sustainability has become a defining trend. Tourists are increasingly aware of the ethical,
environmental, and cultural impact of their travel, leading to the rise of "conscious luxury", where
exclusivity is balanced with inclusivity and responsibility (Smith & Puczkd, 2022; Kim & Thapa,
2021). In this sense, luxury is reinterpreted as a curated journey that reflects personal values—
a notion particularly relevant for culturally and religiously conscious travelers, such as high-value
Muslim tourists. While luxury tourism has been widely researched in Western and secular
contexts, there remains a notable gap in understanding how luxury can be meaningfully designed
for diverse cultural and religious groups (Ali & Frew, 2023). Specifically, few studies have
investigated how luxury tourism models can be integrated with Muslim-friendly principles, such
as halal compliance, privacy, modesty, and cultural respect. The lack of inclusive frameworks
poses both a theoretical and practical challenge for destinations like Thailand, which aim to
position themselves as luxury hubs in the global Muslim travel market. Therefore, it is imperative
to explore new models of luxury tourism that align with faith-based needs and spiritual
fulfillment while maintaining the key tenets of high-end travel—namely, exclusivity,
personalization, and service excellence. This study contributes to that emerging conversation by
proposing a culturally intelligent, experience-oriented approach to luxury tourism tailored to

Muslim travelers in Thailand.

Cultural Sensitivity

Cultural sensitivity has emerged as a central concept in tourism and hospitality research,
particularly as globalization brings greater diversity in traveler demographics, values, and

expectations. In service-based industries, cultural sensitivity refers to the ability of organizations
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and individuals to recognize, respect, and appropriately respond to cultural differences in
behaviors, beliefs, and practices (Reisinger & Turner, 2021). In the context of tourism, it involves
designing and delivering experiences that are not only enjoyable but also inclusive, respectful,
and meaningful for travelers from various cultural or religious backgrounds (Zainuddin et al,,
2022). For destinations like Thailand, where tourism plays a critical role in the economy, cultural
sensitivity is essential to improving service quality and enhancing the destination image,
especially among international travelers (Sirisamphan & Presbury, 2021). Studies have shown that
culturally insensitive behaviors—such as a lack of understanding of religious dietary needs,
inappropriate gestures, or poor communication—can lead to discomfort, dissatisfaction, and
even reputational damage (Sharif & Alipour, 2023). Recent literature also highlights that cultural
sensitivity is not merely about awareness but also about strategic integration into service design,
particularly in multicultural and faith-based tourism. For instance, Mura and Al-Hamarneh (2022)
emphasize that hospitality staff should be trained in cultural intelligence (CQ) to anticipate and
adapt to the preferences of diverse tourists, such as Muslim travelers, without relying on
stereotypes. Moreover, language use, space design, grooming standards, and guest interaction
protocols must be aligned with culturally specific expectations (Stephenson, 2019; Musa & Chou,
2021). In the case of luxury and high-value tourism, cultural sensitivity plays an elevated role,
as affluent travelers often seek personalized, emotionally resonant experiences. For Muslim high-
value tourists, this includes not only halal compliance but also spiritual comfort, modesty,
gender-sensitive spaces, and storytelling that honors shared values (Ali & Frew, 2023). Despite
this growing awareness, many non-Muslim destinations—Thailand included—continue to lack
comprehensive frameworks that embed cultural sensitivity into high-end service innovation.
Therefore, there is a growing need to explore how cultural sensitivity can be operationalized—
not just as an ethical principle but as a competitive advantage in designing premium Muslim-

friendly tourism offerings.
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Service Innovation

Service innovation has emerged as a strategic imperative in the tourism and hospitality
industry, particularly as travelers demand more personalized, value-driven, and culturally
adaptive experiences. In its broadest sense, service innovation refers to the creation or significant
improvement of service offerings, delivery processes, customer interfaces, and business models
to enhance the customer experience and achieve competitive differentiation (Snyder et al., 2023;
Ostrom et al., 2021).

In tourism, service innovation is no longer limited to technology integration or digital
transformation; it increasingly involves co-creating meaningful experiences, integrating cultural
intelligence, and designing inclusive service ecosystems (Neuhofer et al., 2020). This shift reflects
a growing emphasis on experiential value—where tourists evaluate service not just by efficiency
or convenience but by how the service aligns with their personal identity, lifestyle, and values
(Pine & Gilmore, 2019; Ali & Frew, 2023). Scholars have identified several dimensions of service
innovation in the travel sector, including:

- Experience Innovation: Designing emotionally resonant and personalized experiences
(Campos et al., 2022).

- Process Innovation: Enhancing the way services are delivered, including mobile check-
ins, smart booking systems, and Al-driven personalization (Marinova et al., 2021).

- Relationship Innovation: Building long-term emotional connections with customers
through storytelling, value alignment, and service authenticity (Lu et al., 2020).

In the context of Muslim-friendly travel, service innovation plays a pivotal role in
transforming generic halal services into luxurious, emotionally engaging, and spiritually fulfilling
experiences. This includes the development of sharia-compliant wellness programs, halal fine
dining with immersive storytelling, and prayer-integrated luxury facilities, which go beyond
minimum religious compliance (Stephenson, 2019; Ahmad et al., 2022).

Despite the importance of this topic, current research on service innovation in Islamic
tourism remains limited, particularly in non-Muslim-majority countries aiming to serve high-value

Muslim travelers. While studies have discussed the role of innovation in halal certification
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processes and halal tourism logistics, few have explored how service innovation can elevate the
premium value proposition of destinations like Thailand (Musa & Chou, 2021; Kamarulzaman et
al., 2020).

This study addresses that gap by proposing a culturally sensitive innovation framework
that integrates service design, emotional value creation, and spiritual compatibility. In doing so,
it contributes to emerging knowledge on inclusive service innovation, particularly in designing

Muslim-friendly luxury experiences in global tourism destinations.

Conceptual Framework: Muslim-Friendly Luxury Travel Experience

Based on the literature reviewed, the conceptual framework of this study is developed
to illustrate the interrelationships between cultural sensitivity, service innovation, and faith-
based needs in shaping Muslim-friendly luxury travel experiences and their outcomes.

(See Figure 1.)

Cultural Service Faith-Based
Sensitivity Innovation Needs

i | -

Muslim-Friendly Luxury
Experience

l

Emotional & Spiritual Satisfaction

l

Destination Loyalty

Figure 1: Conceptual Framework of Muslim-Friendly Luxury Travel Experience

The conceptual framework illustrates how three key design dimensions—Cultural
Sensitivity, Service Innovation, and Faith-Based Needs—collectively influence the formation of a

Muslim-Friendly Luxury Travel Experience. These components represent the foundational pillars

H
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necessary to create travel offerings that are not only premium in quality but also spiritually
aligned, culturally inclusive, and emotionally resonant for Muslim high-value tourists.

- Cultural Sensitivity refers to the respectful integration of Islamic values and cultural
norms into service delivery, such as privacy, modesty, and respectful interactions.

- Service Innovation involves the enhancement of personalized, technology-enabled,
and experience-rich services tailored to the specific lifestyle and identity of Muslim travelers.

- Faith-based needs emphasize compliance with Islamic principles, including halal food,
prayer accommodations, and gender-sensitive spaces.

These three factors converge to generate a Muslim-Friendly Luxury Experience, which
goes beyond functional expectations and delivers spiritual comfort, cultural recognition, and
emotional satisfaction. As a result, the framework posits that such enriched travel experiences
lead to two important outcomes:

1. Emotional & Spiritual Satisfaction — where travelers feel respected, understood, and
fulfilled.

2. Destination Loyalty — reflected through repeat visitation, positive word-of-mouth,
and deeper engagement with the destination.

This framework highlights the importance of integrating service innovation with cultural
empathy to successfully position Thailand as a leading inclusive, high-value tourism destination

for the global Muslim market.

Discussions

This study set out to explore how Thailand can reposition itself as a premium destination
for Muslim travelers by integrating cultural sensitivity and service innovation into its evolving
high-value tourism strategy. The findings contribute to a broader understanding of how luxury
tourism can be redefined to accommodate the religious, cultural, and experiential expectations
of an increasingly affluent and diverse Muslim market. First, the study confirms that high-value
Muslim travelers are not solely motivated by material luxury but seek personalized, respectful,
and emotionally resonant experiences. These travelers value authenticity, ethical alignment, and

spiritual compatibility, which aligns with recent literature on experience-driven and sustainable
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luxury tourism (Kim & Thapa, 2021; Ali & Frew, 2023). In this light, luxury is reinterpreted as a
platform for value co-creation, where emotional comfort and cultural understanding are as
important as exclusivity and service excellence. Second, the study highlights that Muslim-
friendly travel must move beyond mere halal certification to include design innovation, inclusive
space planning, and staff training in cultural competence. The findings reinforce existing calls for
a holistic, lifestyle-oriented approach to Muslim tourism, especially in non-Muslim-majority
destinations like Thailand, which are not traditionally perceived as Islamic tourism hubs
(Stephenson, 2019; Ahmad et al., 2022). Third, the integration of cultural sensitivity into service
design emerged as a core strategy for building long-term satisfaction and loyalty among Muslim
tourists. Culturally intelligent services—such as modesty-conscious spa treatments, prayer-
friendly leisure spaces, and narratives aligned with shared values—can bridge the gap between
religious requirements and luxurious ambiance, creating experiences that are both spiritually
fulfilling and emotionally impactful. Moreover, service innovation is shown to be essential
in adapting to the sophisticated expectations of high-value Muslim travelers. Technology,
personalization, and empathetic service delivery are not only enablers of convenience but are
also tools to convey cultural respect and create meaningful moments of connection. These
findings affirm the need to reframe service innovation as both a functional upgrade and a cultural
transformation in the tourism industry (Snyder et al., 2023; Neuhofer et al., 2020). Finally, by
connecting all these elements—high-value tourism goals, faith-based expectations, luxury
service design, cultural intelligence, and innovation—this study proposes the concept
of “Muslim-Friendly Luxury” as a new paradigm in global tourism. This model advocates
for inclusive excellence, where high-spending tourists are served not only with premium
amenities but also with deep cultural understanding and respect. For Thailand, this represents
a timely and strategic opportunity to diversify its high-value tourism portfolio, especially as the
global Muslim travel market continues to expand.

In conclusion, this research offers both theoretical and practical implications.
Theoretically, it contributes to the literature by proposing a multidimensional framework that
intersects religious tourism, luxury hospitality, and service innovation. Practically, it provides

actionable insights for tourism stakeholders—policymakers, marketers, hoteliers, and experience
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designers—who aim to enhance Thailand’s competitiveness as a culturally intelligent, Muslim-
friendly luxury destination. Future studies may further expand this model through empirical

testing or comparative analysis across other non-Muslim destinations.

Conclusion & Implications

This study has explored the intersection of high-value tourism, Muslim-friendly travel,
and luxury service innovation within the context of Thailand's strategic repositioning as a
premium destination. Drawing upon literature and qualitative insights, the research proposed the
concept of Muslim-Friendly Luxury as a novel framework that integrates spiritual alignment,
cultural sensitivity, and personalized service experiences. The findings reveal that high-value
Muslim tourists seek not only halal compliance but also emotionally resonant and culturally
respectful luxury offerings, which remain largely underdeveloped in non-Muslim-majority

destinations like Thailand.

By bridging the gap between religious observance and high-end tourism, this study contributes
to a broader redefinition of luxury—one that emphasizes value-driven, inclusive, and ethical
travel experiences. It highlights the strategic role of cultural intelligence and service innovation
in meeting the sophisticated needs of affluent Muslim travelers, and it positions Thailand as a

promising destination in this emerging niche.

Theoretical Implications

1. Extending the luxury tourism discourse: This study enriches current understandings of
luxury tourism by embedding faith-based and cultural dimensions into the definition of high-

value travel, moving beyond material wealth and exclusivity.

2. Integrating Islamic hospitality into service design literature: The research contributes
to academic discussions on Muslim-friendly tourism by introducing a holistic and experience-
driven model, addressing the gap in the literature where halal services are typically framed as

basic or functional.
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3. Linking cultural sensitivity to service innovation: This study builds a theoretical bridge
between cultural sensitivity frameworks and tourism service innovation, emphasizing that
culturally intelligent design can act as a catalyst for experience differentiation and customer

loyalty.

Practical Implications

1. Strategic guidance for Thai tourism stakeholders: Tourism authorities and businesses
can use the proposed Muslim-Friendly Luxury framework to design services, facilities, and
narratives that resonate with the values of Muslim high-value travelers, enhancing Thailand’s
competitiveness in this niche.

2. Training and capacity building: Hospitality providers should invest in cultural
competency training for staff, enabling frontline employees to interact with Muslim guests
respectfully and knowledgeably, especially in luxury and wellness contexts.

3. Product and service development: Entrepreneurs in tourism can innovate new
experiences—such as halal fine dining with storytelling, private wellness programs with sharia-
compliant design, and luxury accommodations with spiritual amenities—to better attract and
serve this market.

4. Destination branding and marketing: Thailand can position itself globally as a premium,
culturally inclusive destination by embedding Muslim-friendly elements into its high-value

tourism campaigns, aligning with the country's Bio-Circular-Green (BCG) Economy Model.

In conclusion, embracing cultural diversity and religious inclusion through service
innovation is not only a matter of ethics but also a strategic opportunity for sustainable tourism
growth. As the global Muslim travel market continues to rise, destinations like Thailand must
adapt by offering luxurious, respectful, and value-rich experiences that redefine what it means

to be a world-class tourism leader.
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New Knowledge

This study introduces new knowledge by redefining high-value tourism through the lens
of cultural inclusivity and religious sensitivity, thereby shifting the traditional paradigm of luxury
travel from material exclusivity to value-centric, experience-driven, and ethically aligned tourism.
By proposing the concept of Muslim-Friendly Luxury, the research expands the scope of luxury
tourism to encompass not only personalized comfort and premium services but also spiritual
fulfillment, cultural respect, and identity recognition for Muslim travelers. This
reconceptualization challenges the prevailing notion that luxury is synonymous with
extravagance and instead positions cultural empathy and service innovation as core elements
of competitive advantage in the global tourism landscape. In doing so, the study contributes a
holistic, faith-integrated framework for developing inclusive high-value travel experiences—
especially in non-Muslim-majority destinations such as Thailand—offering a strategic pathway
for nations to enhance their destination branding while promoting intercultural understanding

and sustainable tourism growth.
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Abstract

Muslim-friendly tourism has emerged as a rapidly growing trend in the global tourism
industry, particularly in Thailand, which possesses significant potential to attract Muslim tourists
from around the world. This academic article analyzes the trends, potential, and challenges
associated with the development of Muslim-friendly tourism in Thailand. Using a literature review
methodology, the study synthesizes credible academic sources to propose strategic approaches
for promoting this emerging tourism segment. The findings introduce the HALAL Model, an
integrated conceptual framework comprising five key components: H — Hospitality, emphasizing
respectful and culturally sensitive service; A — Accessibility, ensuring the provision of religious
facilities such as prayer rooms and Qibla indicators; L - Lifestyle Compatibility, promoting tourism
activities aligned with Islamic principles; A — Authentic Halal Food, advocating internationally
certified halal food standards; and L - Learning and Communication, fostering intercultural
understanding through education and effective communication.This model serves as a strategic
tool to guide policy-making and service development that effectively address the unique needs
of Muslim tourists, while positioning Thailand as a leading regional hub for Muslim-friendly tourism

in Asia customers.

Keywords: Muslim-friendly tourism, Tourism Promotion, HALAL Model
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Tunsvenefvesnaiavisaiienitunguyady Fafuszneunisuazmirenusunsvioaiioailan

aslinuaulalunsimuinasysuugsuinsimngauiudnvisafienquilog1evieiiios (El-Gohary,

[
[ v

2016) fadu sgdadenisiiuduvesssvinsyadurialanwaziullduninudedn1susnisviown en

Wngigennd ot undneauIdaniuiiugely aarndnvieufietyadudalidneninuazuuiliy
Tunsiiuleegnilidediagluouinn TnsanizluussimanausaUsuiilaraouausInILfaInIT
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<

a o (=
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9 Y
1 =~

sem1aTaIusssulnewasfaa1ueg19NaNNAY FUNUIEANDY19IT M NITWAIUNLD ULIA IV D967 87

@

TaonndosiuInTInuazANUFEINITTeIYERY fegidnursinsiauwameuiisdiludng

Usenelng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

AT DRI

~
~N



Academic Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

IP I sansdaauikous:inAlng
Thailand Islamic Journal

@ a =

fuyady Ae in1zdum Yriansed Fudunuindussynsyaduendoeguiniaiosas 90 veaUszyns
Ve luitui guyuyaduuunzduniionanvalnainusssudaaudniauwazinisiseiinauman
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LLazﬁﬁmiimwmamSuﬂ fazviouddn ﬂwiﬂmawmuﬁmﬁu (Tourism Authority of Thailand, 2021)
nsfiguruunzduninnsdnwvidtiauas Tausssudaaiuegutuuds vldR i duunzay
somsduaiuduuvamieaioaiiuinsiuyady wsdansalddudiuuuulunmsianuvamieaien
Tufiuiidug vessemAlnefifyumuaduegsnaunnlddnie uonani misnumeiguaznaensy
Tustesdudslinmsatuayuetsioiladunswaunissnneanuazmnmsveafisafiaenndes
Fumnudesnisvestnvieni sayads 1wy $1ueimisenata lssusud ivesazmane uazAanssy
msveafisndeinusssudaay ganalswsuiiduinsfuyads (Musim-friendly Hotels) Tsausadiiiu
fnsiuyady Aelsawsuiidnsdidugshauasliuinslaemidafodnnafifvesmaudaaiuuas

AudeINszTetnvieasyadududdy gsfeussnvnifuulidulsegnsededdussavaina

' '
a a

Wewnduulssnnsyaduniuunnukaraudenlunisiiunivesinvieuneinguiniiugu

Tudlagdu (El-Gohary, 2020; Henderson, 2016)
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a5anndnwalialiuls s (El-Gohary, 2020; Henderson, 2016)
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Predvoditeleva, 2022)
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vaatinvieuieInguyaay (Sulaiman et al, 2022)
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Y
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Abstract

Istamic finance is a financial system predicated on the principles of Shariah (Islamic law),
which prohibits the charging of interest (Riba), encourages risk-sharing, and promotes ethical and
religiously compliant investments. This system offers a diverse range of financial instruments, such
as Murabaha (a transparent cost-plus-profit sale contract), Musharakah (an equity partnership with
profit and loss sharing), Sukuk (Islamic bonds), and Qard Hasan (benevolent, interest-free loans for
social welfare). These instruments play a significant role in global economic development,
particularly in the Middle East, Southeast Asia, and Europe. The Islamic banking sector has
demonstrated continuous growth and has gained international recognition from organizations such
as the World Bank and the Islamic Financial Services Board (IFSB). Islamic finance is instrumental
in fostering a sustainable economy, reducing inequality, and supporting ethical business practices.
Nevertheless, it faces challenges related to regulatory frameworks, integration with conventional
financial markets, and the general understanding among investors. An analysis indicates that
Islamic finance possesses high potential as an alternative to the conventional economic system.
Key principles supporting its integration include: the equitable sharing of risk, which helps mitigate
market volatility; the principle of real asset-backed investment, which prevents financial bubbles;
and a consideration for social and environmental impacts, aligning with Sustainable Development
Goals. Critical development mechanisms consist of establishing a legal infrastructure to
accommodate Islamic financial instruments, creating accepted international standards to enhance
investor confidence, and developing a workforce with specialized expertise in Islamic finance. The
anticipated outcome is the creation of a financial system that is resilient, transparent, and
sustainable, capable of strengthening financial stability and promoting inclusive economic growth
across all segments of society.

Keywords: Muslim-Friendly Tourism, Tourism Promotion, HALAL Model
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Development Bank (IsDB) iilasgauyudmiunsdaminduluussmamdsinm
N1391§3n35URUUABNWY (Blockchain-based Transactions) unldlunisiiudaaiuyqe
inaulusslauazanduyugsnssy Tnsangludaynnyseusne i (Murabahah) uagdgy sz
(ljarah) fi9@g134%1 DMCC (Dubai Multi Commodities Centre) wag Almalia luansgoinsuie

fsndliimuuwnanrosuuionudmsunsigsnssufiaenedeiunanyses

AT DRI

10

Usenelng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

=




Academic Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

I P I sansdaauikous:inAlng
Thailand Islamic Journal

3

unasHeINTIEANYUAINIIATY (Crowdfunding Platforms) fidenndesiundnun3ess
MdufulnegeTIng 1w EthisCrowd Tudsalusuaydulaiide Aufunsszaumudmniulasanisd
ogadT1AUTENEN Blossom Finance fildauninasuunsaddmiunisiuganiadaaiy waz
Beehive luavsgomiuiefiand fiaus msvdesiszninaileunuvdny3esst (P2P Lending)
WINNTTUAIUNTZUIUMS

a s

nslidyanusedvg (A) Tunsiduguaanidunisiudaaiuvaiguvisingadn Al unlely
MsnTseUNMsURTRMIMENTFoe Wy Myl seidguarginsaniioniamesdusznoy
fionadafundnnisdaay faeg19 19 SEDANIA As Salam Capital Tuniadeldwmunszuy A
dwfumsiansnsufiRnaumdnyzesyt Ao uinnssusnunistiseRuiaenndesiundnuiIos
DuszuunmstsyduiidenadosfundnuIossd wu Tnsndnuazdanasaniliinends way

UNaANDINNITTITZIRIUAIVEA 11U PayHalal Tunae Fudeulesszuudnsziiunun1snsiaasy

A0NULENAAVBIAUALATUSAT (MUIBAUSIYNTTAU IBS, 2024)

nsRudsdunazatesssunanistiy
wanmsiuguvesmsiiudaauiisenadasiuanudsbuuasadosssy
ﬂ?iL?'I‘L@ﬁaWmﬁﬂﬁﬂﬂﬂiﬁ’uiﬂuﬁﬁaﬂﬂﬁaﬂﬁ’ULL‘LJ’Jﬁ(ﬂﬂ’]iL‘Eu‘c’jlﬂgmLﬁ%ﬁ]%EJﬁiiinNﬂ15§u
foil msuvstiumlsuazannudes (Profit and Loss Sharing) wdnnsiidaasunisilaiusauegng
wia3dluiAsugRanie (Real Economy) wazannisifiarils nswusiuanudssdteaiisnin
Suinrousanduseninedlinunasuseneunisnsamui daunsngsesiu (Asset-backed
Investment) 5aflansiiudaanuivualinisvingsnsmdesiiduningaiesessu Jariwana
Aesannmaifeilsuazadiennuiuadissuunisidu n1sfnevives IMF (2023) nuitsuians
Saaudarumumusioinganisiusinniisuinsuuuiaduilesnauandii n1sdanseamis
9385951 (Ethical Screening) nsiudaaaldinisdnnseadaay (Negative Screening) Lilenanides
msasulufenssuiidusunsosedeny wWu 8135 maniiu 431 uazgnavnIsuiaieuafivgs
N38UNIMINNUAIUTILTITUNINITRY
UINTFIUNITI189UBIANITYTuazn v ud s uan1iun1sidudaary (AAOIF) l¢

aa v

WALUINTFIUNTTIENUNNNTRUNTINTAAUATEFTIURAE NS URMUMaNYIToe9 SIU0INTS

v a o

Wamedayanuausuiinveudediny FeansiianudAyivatainisdeny (Falah) 31nkuadn
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'
1 =

Mdudumnilavesnagnsngn

AN5LUaUlE9NU ESG BazNISRULNDFIAY

1'% 1 a a

AMNFDAAADITININNTTHUBFAULAS ESG

ESG (Environmental, Social, Governance) 1unsaunisasnuiinaisandadeaiudwindon
faAu warssTNAvIa FellaudenndetagneuIniunann1sTeInsRudaau Juuseanidy 4 OR fsdl

fRdudainaau (Environmental)

winn1sdaausesmuuggua (Khalifah) uagliadaninudevie (La Darar) aduauunisgua
dwandeu aontunsiudaauddiuwlduiezatduayulasinisiidudinsiudwindeuuazndniaesnis
amulugeamnssunduaivgs F931n1155189U89 RFI Foundation (2023) wudn 76% vaanindau
Melan13danis (AUM) vesnewmusaaslugiinim GCC imsiinnsandadoauduwinden

fRfudean (Social)

a a v | [ 2/ v 1

n1siudaaruduaudusssuniedeay (Adalah) wagnisauadeinliiiunaln 1w gznie
(Zakat) wagaziv (Wagf) eaenndesiuidmunadiudinuues ESG Bank Negara Malaysia 1wty
nsysannsiiamsdsaudiun1siudaau Iaeldviamn Value-based Intermediation (VBI) fidaaSal
suwiAsBaaueilsimansenumsdsauuarduadedlunnnisaniduau

aa vy a

UAN1USIIUAUTE (Governance)

a

nanN13veIdaaIuTesnulUsala (Shaffafiyah) Ausuiiangeu (Amanah) WagAugAsTsy

¢ = &

(Ad) donpdosfiundnsssnAunada an1tunisudaaudannssunsviiesyt (Shariah Board) iy
nalnmsffugualisifufivieladusssnivig

N15YIUINTS ESG lunisasyudaany

M3AANTBINTAMULUUN AL LN TuN s RuBaammaneuislsiaunsdansosnisamud
NALNAULN D111 03LAE ESG 1 Sedco Capital Tumngfesuidefiwamiuuimis "Prudent Ethical
Investment" euvisaonnasiddaeiy msnweesmnuimuinisamuilitanusiniossiuas
ESG fuszavsandninsldinasilanasiviafiesogiafen fuduaznesuiinaunaiy £SG uazvan
¥rFeyvinarsanduldwaundeduagnosuil it anmet £SG uazudnunTosyt 1wy Refinitiv
IdealRatings Islamic ESG Select Index S&P. Shariah Indices with ESG Parameters. MSCI Islamic ESG

Indexes
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nsituiledsaudaay (islamic Social Finance)
nsUszgndldaznanazazdnlunsuidgmdsanadelnivzninuazszdnidued ssdlonns
nMsRuilodsnuvesdaamiiivssfimansonumn warlagiuiinsszyndldesvadiassAnesuaz i
Won1sAne - W Inends AlAzhar Tu8BUsuas International Islamic University Malaysia (IIUM) 161
Fndanomugiiileliunisinunuasitaulasadsiugiunsine senadmdunsianndidadu -
United Nations Development Programme (UNDP) $asilerussdnssznslunansussinailoauanyu
WWhssnensimunidadu (SDGs) InslannznisudneueinaulasAeneen e inuImsdanisiuy
nowu (Cash Wagf) - su1msdaansiitonsiaun (IsDB) uazsunesnatsduladidelsfamnuuianz i
Fuanfiu3vswmilounswuuaziwanauunusnldiiie Inguszasdvmadany
nssaunalnmsiRuiledsaudaauiuiesasiionsRuadelva
mMsuauNaunalnnsiuiodsaudaamiuiniosionstualilmiaisuiansaln 9 wu an
Mz (Wagf-linked Sukuk) - asiansiiiiuyuuisdnlvanululassnsiftodsausinulassaiiog i
U AQNILANYBY Bank Indonesia i ldnanauunudunisauayulassnswaunyuey neauiile
wansznuNIedsaudaany (Islamic Impact Funds) - nesyuiiawulussiafiainanssnumadsnuuas
Aawandeudeuan vugidsafufufoAniundnyiTesy 1wy Global Ethical Finance Initiative Tu
anenLaud wazunanWesunisszaunuiiodsanuuudaaiy - unanwesuAdadniunisszasmuile
TAsansmedans 1w GlobalSadagah Tunnialedisiunisudanaseningenzneti (Msu3aamil) was

eivlnusnannasueaulal

NNy ILAZAI8819AUENTT

AnnuieAudBuvesniaide

suadeiduginlunisesndgnifiennugadu Tng Khazanah Nasional Berhad léaen "SR
Sukuk” gausnlu® 2015 latuayulasanislsaieunsad seun Tadau Energy leeanagnaideiuvia
wsnvessemeludl 2017 yae 250 auSsinualey dmsulasainsndanulaeing

Value-based Intermediation (VBI) lusiiade

Bank Negara Malaysia laWmu1nsou Value-based Intermediation (VBI) Tud 2017 \ioduasy

A 1 a a
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BAZNAS (Badan Amil Zakat Nasional) 83dnsdmiuuazu3msvzniauisyfvesdulailde e
fimunlasansuinnssamanslasenis 19y Zakat Village Index AldiRusgnplumsiamumytiiuuuuesd
53 ﬁu’qé’humwﬁﬂ dapy N3ANYY LaansIalgY Tasansilésuniseensuamn UNDP Idunuujon
V]dlmumﬂ%'m?a&ﬁam‘ilﬁuﬁaamLﬁlaaﬁuauu SDGs (United Nations Development Programme
(UNDP), 2018)
AUTMBUAZIUININTHAIL TUBUAR

ANYTNNY

msvnunsgruiiiuanausiziaumenswlunisaiiannsgiu uidsaunasgiuainad
Iisunseensuegeanirsvnsdmiunmsiudaanuidedu vliRemuuwandslunsufifuaznisiana
anufuazanuaszrinvesuilaaguilandwlngdmiamnuitilafsfuanudenleassninmnsiu
Saanuuay ESG Tudwstlomivosnisamuimisirnudidulnanuannsouazinelulad lngant
nsiudaauvaeuislagianglulssmaidafmudwaninensuazmaluladisndudmiunms
Useillulaginnutady ESG
WUINNNITHAIUN TUBUIAR

NITWAILILIATTIUUAZLUININITINEY

BIANTUINTFIUATUNTRUTAAN LU AAOIFI Laz IFSB AI337niaiuadAnsuInsgIua1u ESG
deimunnssunsnenukarMtanafiysannsiiaeiuifn Msfnyikasnsaiisunsemdnds

| Yal

nstirusunddduladudenndie Madnamu duilaa wazdimuauleuis Werduanudenndes

Y

sgrinensiudaniuuay £SG uazdstlovivaansysannisiadeuuidn vensdnasuuinnssuuas
Anusiloszuinantunsiudaaiy vidvilume ssdnsirunserindseme uagiguna Wiloaun
uinnssumazlvgtuiineulandanuimesudunadeuuasdnm

wualduuasiianislusuinn

wInnssunazinalulag

a o w

Numnadaaru (slamic FinTech) 9l unasaaruniaufulanog 19510152 Taadn1swaun

& a v

LNAANDSULALLOUNAATUTADAAADINUNENYEI DL TN1THAIUILBUNAATUAINSTUNISUSANA (2n1R)

N1IAMNULUUATIYANTIVI LagNITTEANNULUUBAaIN san1sngnauilumadaaiumauiulaly
Ainadi1eg Toglang Tuale sulafildy ansgomsuedisnd wazanive1andng wazdin1sass

5¥UUiaA (ecosystem) dmsuilumadaaiunIunI U miusEIEmiugia aa1dunsiy way

Uswnmalulag
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vdonwuuaznsiiudaain waluladudeniwumdegniunldii eui uaaulusdlauay
UszanSamlundndusinisiiudaan dyadaaies (Smart Contracts) Walenaliinisinganssud
aenndnatuvdnvrIesildlassnlusii vaniseenagn (Sukuk) vuuSonwut sanfunuLaziunadids
dwmduinamuneges wagdnswaulneudduluaumdnvzIess (Shariah-compliant tokens)
AmSUMITEANNULAZ AT

Y

N13RdudaauAdvia Ae suiABaatumaamulunigInssufdaazunaniesueaulall

6

nslddaymnuseiivg (A) uaznsi3ouiusunies (Machine Leaming) lumsuseiiunnuidssuaznis
n519aeUNsUfURMUVE NI 0 nsiaunanaliufdsiar aenadeadundnueIozyt (Shariah-
compliant cryptocurrencies) Wagnsiulavesunanyosunisasuinedesesulauiiiulunamdnns
daany
N13YIAUINITAUITUUNITRUEING

UINTFIUEINAUAZNTHUD AN

psAnsimMUAIAT LTI sEmAf S nuiloaieanuaenndesszninanasg ity
AULATUINTFIUATHEUE NG 99ANT0819 AAOIFI (Accounting and Auditing Organization for Islamic
Financial Institutions) Waz IFSB (Islamic Financial Services Board) Adaaununsgiuiliuiiseusu
yilan feumenenilunsusuld Basel Il uazanmsgiufiduguadus Thdhfudnuasianzvesandy
Maiudaanu wagnsiauInsaunITenunInsiuiidunnasgiud efiuauaiunsalunis
Wisuifleuszrinanntunisiudaaiuiialan (nsansuuseATYEAasTIIeUTHINA, 2013-2020)

nMsideulesseninnaiansiudaaiuvilan nsvenefvemwdndaminisfudaaudiaumsuuay
U AQNIEIIneUTENA (International Sukuk) MIswaATinsiudaausesulanifieduaiunisammu
waziIguifigunan1saniuenu SNt sNiiesendneaudnanansiudanuseaugiinin Wy wialge
Ui glu wezasuneu wagmafindurasnisamuitunsweuiiaenndestundneyosiuasnomu
daanusEninaUseine

agulduualtuvanduansiifuiinaiudaaumdndgealnivesnmaivladiunis
welulaBunlduagnsysannisfiinniufuszuunsiulan Ssasdigvenenisidrdaussifuussdnsnm

YBIUINTNNNNSRUNADAARBINUNENFAAWN DAY

Usenelng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

AT DRI

106




Academic Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

IP I sansdaauikous:inAlng
Thailand Islamic Journal

N153ATIEAYALT Az daTInYITTUUNISRUD AR Y
auds fial

1. vdnnsfidurnugfsssusazusdiuanudes: svuunisiiudaaudaasunisudsiuay
Aosuanarils Seeaneusdondmaasugia

2. maviuaenide (Riba): mavandssmeniderisananudsswesmafstilsuazdaaiunis
asuluAunIwgiuriade

3. MyduatufansTumaATYgAfidedu: ssuunsiudaauativayunisamulugsiafiaig
Usglovtiredinunardaindon

4. daaSunmsiduiunazialsslovusiuiiluday

fodnin il

1. AnududauvamdndngininIsie nandaeiniinsiudaaiuenaianududouasitnla
gndmiufuslaaimly

2. MsvIaLAaUYAINsATiALE eIy Msviauaauidernaiunisiudaaiueiady
UATIARDNINAUILAL VLA VRITTUY

3. 3ffugua MImAuguaiunnAaInszuunsiunszkandn Wudedieluninivlaly
UNUTEINA

4. fodrfplunisutadu nmswdstudussuunsiunssuandnifanuudaunss e1avirlsssuy

MsKtudaaudulalegn

WUAMNINISTRRIUILAAS 9Ny
1. MsWINAR Sueivnansiufivatnuansuasd1dsldie aswaundnsasinienisidud
MOUAUDIAIIUABINITVDIGNAMNNEGY
2. MsduasuNsANwIkarNSHNaUsH MmsdLEUNISANYILEaENISHNBUIIUARINITANUNITRY
Saanuiawfiuanandeavey
3. MyasANUTINdasenIantuNsRudEau MTAs19ANTINdesEnINsEaUUNSEY
§aa'1mﬁauaﬂLﬂﬁauﬂawuﬁLLazﬂszaUﬂﬂiﬁ
a. nsldnalulad nslinaluladnienisidu (Fintech) azanunsasiialonmalunisdhisusnms
mansdudaansldunniu
5. myaFsanudile afemnudhlsluisnistevdnnismisistudaans dWeveregiu

Hluss

AT DRI

10

Usenelng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

~N




Academic Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

IP I sansdaauikous:inAlng
Thailand Islamic Journal

Jarauauuzigaulaung
1.msafunseungmneuasseidsudedfuiidanu: Ssuramsaienseungmneuazsdeu
FotaruiidaauiioduaiumsimuiuasMiuguaszuumsiudaaiy
2.m3WansUselevun1an®: SsutasnalidnsusslevunianiBunanitunstudaaiu
iledaafunsamuLaynsve1e
3.MsatuayunITenagiau: SsutansatuayunITelasinunGnduguasusnis

719N ¥ UDAAY

Paduauuzdmiun1sideluauinan
1. MIANYINANTENUVBITLUUNTRUDAAINADNITHULATYFNIMALEIRY AITANYINANTENY
YesszUuNMIiudanusenIsanaIvEeId I aAsugRuaz AT SR TS T
2.mIiaukuuiaemisnsiudaaty msiauikuuiasmisstudaauiiamnsalily
mMsAeTgiauAsuaznsindulaammu
3.NM13ANYIANNABINTITVRIHUILAARBNAAS MUY NINITRUBARIN AITANYIAINABINITVRY
Fuslnadendnfusivninisiudaauiiewannndnfarifine vaussnnusdonisvesmas
4. mafisuiisuusavsnmuesssuunisiudaanuiussuunsiunssuandn Welidiud
PIALLazARmTiALYesTEUUNS RS aay

5. ANSANWIDINANTENUVBINALULaTN19N158Y (Fintech) Apn1sHauisEuUn1sdudaaialu

BUIAR

unagy
ANASANYILTIULAIN SEUUNsRUdaay Tvdnnisnusnstaazidutendnual Tnedanan vy
Soz9 (Shariah) 1uwuImieddy desanszuunistunssuananiidndunisiiulnnaasuegiadu

v v a '

yan NsudaandlvANud AU ANNeRsITE N1skustumuEssazranils nswinunemle (Riba)

4 3

I £ 1

WaEN1TALESUAINTIUMUATYAING DY annisivaddadunisaivaunanuasesssy anulusdla
a Y = 61 v o W | ] a val ® 1 oA
wazAugRssIuludny ieusslovisiuiudmiunniie viesnyaduuasililiyady

szuuMIRudaarudunumaaglunisasiamadennienisiunvainvaisuazdeduluszuu

Usenelng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

wiswgialan loganizegeslulssmanivsennsyadudnuiuuin ssuvidigdaasunisidnfausns

nen1sRudmiu galdannsahauinismenmistuwuuaadiale wenaniinsiiunisasuluduning

S v

Munasazn1skiadunnudesdigieanaulupIuYeIsTUULATEENALAETIN karvduaSun1siRIug

AT DRI

gragiuy

108




Academic Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

IP I sansdaauikous:inAlng
Thailand Islamic Journal

v v
v A o v

all AnenInuwazuuInenIsiaLIsruunsiudaanluswiee wWisliszuunisiiudaaiy
annsasinfnenmuaniulsldegnadiduluawen sududesdinssiunislunansd Waundndos
NansRuRia N ianeuaz i edne duasunsAnwnaznsinausuyaaing, aseanusiuiasening
an1vun1sdudaany, ldusslevianmalulagnianisidu (Fintech), @519nsoungumunenazseidou
FoTiRunTaau, ATUAYUMTITUUAZUIINAIATT FamsFndunsmuLLIMISENT s tsadn
anmundeuiitdesonswaunszuunsiiudaaeged sy LLazLeﬁua%’wwmwumawuﬁlugmz

19

ydennanIsRunafluszaulan

o

UIFIUIUNTIN

Chouhan, N., Harrison, C., & Sharma, D. (2023). Sustainable debt: Global state of the
market 2023. Climate Bonds Initiative.
https://www.climatebonds.net/files/reports/cbi_gsotm 2023 0da.pdf

IBS Intelligence. (2024, November 20). Shaping Islamic finance: 4 APAC FinTechs to watch.

https://ibsintellisence.com/ibsi-news/shaping-islamic-finance-4-apac-fintechs-to-

watch/

Khan, M. T. (2010). /slamic banking and finance: Current issues and challenges. Edward
Elgar Publishing.

London Stock Exchange Group. (2023). Financing a sustainable future.

https://www.lseg.com/content/dam/lseg/en_us/documents/sustainable-

finance/financing-a-sustainable-future-2023.pdf

Uddin, M. A. (2015). Principles of Islamic finance: Prohibition of Riba, Gharar and Maysir
(MPRA Paper No. 67711). Munich Personal RePEc Archive. https://mpra.ub.uni-
muenchen.de/67711/1/MPRA paper 67711.pdf

United Nations Development Programme. (2018). /slamic social finance and the
Sustainable Development Goals: A scoping studly.

https://www.undp.org/indonesia/publications/islamic-social-finance-and-

Usenelng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

sustainable-development-goals-scoping-study

AT DRI

10

(o]


https://www.google.com/search?q=https://www.climatebonds.net/files/reports/cbi_gsotm_2023_04a.pdf
https://ibsintelligence.com/ibsi-news/shaping-islamic-finance-4-apac-fintechs-to-watch/
https://ibsintelligence.com/ibsi-news/shaping-islamic-finance-4-apac-fintechs-to-watch/
https://www.google.com/search?q=https://www.lseg.com/content/dam/lseg/en_us/documents/sustainable-finance/financing-a-sustainable-future-2023.pdf
https://www.google.com/search?q=https://www.lseg.com/content/dam/lseg/en_us/documents/sustainable-finance/financing-a-sustainable-future-2023.pdf
https://mpra.ub.uni-muenchen.de/67711/1/MPRA_paper_67711.pdf
https://mpra.ub.uni-muenchen.de/67711/1/MPRA_paper_67711.pdf
https://www.google.com/search?q=https://www.undp.org/indonesia/publications/islamic-social-finance-and-sustainable-development-goals-scoping-study
https://www.google.com/search?q=https://www.undp.org/indonesia/publications/islamic-social-finance-and-sustainable-development-goals-scoping-study

Academic Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

(o)
I \ I _ :
IP ’ 3153750337U"ﬂ\)u5:!nﬂ1nﬂ
Thailand Islamic Journal

AMZNTTUNITUINTNNNTRUBAAN. (2566). TI89IUUANYTNINOATINNTTUUTNITNNNITNY
9aa1 2023. https://www.ifsb.org/wp-content/uploads/2023/05/IFSB-IFSI-Stability-
Report-2023-Full-Report-Thai-version.pdf

nsn3e WA, (2542). uwaAnEasmmtilouasnszuaunIAn. diinfaninisdne.

lawa 9873 s06@. (2560). NI51TUBaAIM (7. FAURFNEL, AnUa). lamudana Wudwds,
W3NS Yandinyss. (2556). uuaAnsesnuthlauanszuaunsan. dinfissinisfnu,
AR Beusauga. (2557). M3man. Issfuiumiinendeswum,

dase uxvgnide. (2560, 20 AanAL). N7519WHAA7Y. Islamic Finance Thailand.

https://islamicfinancethai.com/

Usenelng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025

AT DRI

110



https://www.google.com/search?q=https://www.ifsb.org/wp-content/uploads/2023/05/IFSB-IFSI-Stability-Report-2023-Full-Report-Thai-version.pdf
https://www.google.com/search?q=https://www.ifsb.org/wp-content/uploads/2023/05/IFSB-IFSI-Stability-Report-2023-Full-Report-Thai-version.pdf
https://islamicfinancethai.com/

Academic Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

U] s
Yainzlunge: Fagwnanaziidinvasanuaiuns

UINE B199Y" , UMY AU
AREAIANINGILAZUNYWEINGT UNINYITEFTTUANENS
ZAQUSFANENST NI INEIABFITUAEAS

ﬁﬁﬂszmumuwé’n; A natachalamduan@gmail.comz*

Tusu: 5 wguniau 2568 Tuuily: 19 wgwnIeu 2568 Tumeusy: 31 WgunAu 2568

unAnga

delssSeutounsfinegruerinduiiufimauilusuun Sediegnarnganmy Faveadn
Jonzfidsunulude unaruinmstudAnvidiisvesindsululsafoulensuimilsey
WEU119 HIUNTFLNALUUTEINTIN N15dUN1waliTadn warn1siudeyaInanIneInd ousausa
wansAnwneliiurnududouvesniadu “dnvemnzludes” Afosegsenitennuainsuay
usssgearnlanaisuen TsuSoudiszuunsinnisisiuasis uididadieddonazunSounismaun
oghadudu msnsdinluusiar Tugneonuuuegnautumun sausinisasmnaneudaluauininFoumaun
Tunewdu Fudunalniindevaounginssu Sudliflasdedu win q Adwduitanussadeudiu

o

Iegnanlusssu@ nuidihuwifn “@rdwe” vesdiwa yWind uldluniseSuiedn runavedlsaieou

MY a0 o l 1 = ' = v v & 3 = 2 o o
lmiﬂa%Wﬁqﬁﬂ LLMI?NE]giummWUE)WﬂLiEJuaEJNLLu‘ULUEJu NWIBDUAUUUY LﬂﬂUaLmﬂuLuaﬂﬂm SJALY

deaunaninl Nelulanvtinwazlani Tuvaendnsasnsuau il

o o w [ a a o aaada L IS
AEIALY: ‘U’EJL‘L«!’]%, LANYERY, TIBTUIR, I0YIN, NAULUBDY

AT DRI

[EEY
=
[EEN

Usenelng (Thailand Islamic Journal) Vol.2 No.1 (January-June) 2025




Academic Article iU R
U 2 auun 1 (un31AN-quieu) 2568

il Lall da Y Y el

W] e
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Abstract

When the Pondok-a traditional Islamic boarding school once rooted in rural spaces-moves
into the heart of Bangkok, the lives of its students inevitably shift. This qualitative research explores
the everyday experiences of students at a Pondok school located in Huai Khwang district, using
participant observation, in-depth interviews, and contextual analysis of the school’s social and
cultural surroundings. Findings reveal the complexity of being a “Pondok student in the city,”
where religious discipline intersects with urban modernity. The school offers structured routines
and modern facilities while maintaining strict adherence to Islamic teachings. From pre-dawn
prayers to evening religious lessons, students follow tightly scheduled daily routines that gradually
shape their behavior-so much so that these routines persist even when no one is watching. This
study draws on Michel Foucault’s concept of biopower to explain how the school’s authority is
not enforced through overt control, but rather embedded within the students’ everyday habits
and internalized discipline. At the same time, many Pondok students in the city are beginning to
envision new futures for themselves-not only in the hereafter, but also in the modern world-while

holding firmly to their faith.

Keywords: Pondok, Thai Muslim Students, Biopower, Everyday Life, Urban Islam
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