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Abstract

The research, titled "Analysis of the Image and Competitiveness of the Thai Halal
Industry: A Case Study of the Tourism and Services Sector," aimed to (1) analyze the current
image of the Thai Halal industry, (2) study factors affecting image in the tourism and services
dimensions, and (3) propose guidelines for developing a sustainable image of the Thai Halal
industry. This quantitative research utilized a questionnaire to collect data from a sample of
400 respondents, calculated using Yamane's (1967) formula. The sample consisted of tourists
and consumers with experience with Halal products and services in Thailand. Descriptive
statistics and multiple regression analysis were used to analyze the data.

The results revealed that the image of the Thai Halal industry was high (mean = 4.12),
with the highest scores for the credibility of Halal certification standards and the quality of
products and services. Factors significantly influencing image at the 0.05 level included service
quality, marketing communications, and Muslim-friendly facilities, all of which positively
influenced the image of the Thai Halal industry. The image development guidelines derived
from this research include four key areas: (1) Creating a distinct "Halal Thailand" brand identity;
(2) Improving service standards and personnel quality; (3) Developing infrastructure and facilities
suitable for Muslim tourists; and (4) Promoting cooperation between the public, private, and
community sectors. In summary, the Thai Halal industry has high potential to compete in the
global market. Continuous strategic development in terms of quality, standards, and image will
build confidence and enhance the country's sustainable competitiveness.

Keywords: Economic Development, Muslim Tourism, Halal Standards, Halal Industry
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