1 a a

AsanuadeNdenanaseauANUNINe TaNUEIUUSLAUNIINISAAINVBINANA N NANIF1NNT

9

yuywisuflgndunuastidests sunsurau Smiauasugy
A Study of Factors Affecting Level of Satisfaction with Marketing Mix of Shrimp farming

community tourism enterprise Products, Bang Len District, Nakhon Pathom Province

(Tusvumau: 2 guamius 2566; Tuunlyunaruargn: 15 Tuinu 2566; TunousunIsaiuiuaIL: 22 JuIps 2566)

1MUY YUINLY

Mana Chunchomnoi
fMIONY NAINIFNIUITA

*

Phatthararuethai Kenikasahmanworakhun*

UNANED
3

aw v o A = ) = Y|
MUIYYRUUU QWQUigaQﬁ 1) LWaﬂﬂwqigﬂUﬂanW\iwaif\]ﬂUﬁ?u‘UigﬁﬂJw’]\ﬁﬂqﬁma’]ﬂmaq

a |

HARAUINGIIAMAYUIUTBUTEUTANEATHALINT TUNDUINAY FTIAUATUTU Wag 2) LiteRny)

9

Hadeidsnareszdunnufisnelafudinuszaunanismaiavenansiaging siaviagusuiedien
Fanunsfidesds sunevisau Sminuaslgy Inedisoimuanguiogisiialfiusunuyos
Usens Ao fuilnafitondnsuringiiamisgusuriesiisndununsiifiests sSuneuiaau Smin
upsUzy Lesanlimmudnuvesuszvnsiiuueu lvgAnuivuasuianguiegailingiu

unressrinsiwiueu lngldgnsaounsuy Amuadadiuvesaiunaianiouneeuliintule

1%
=]

ASLAUAMULTDIU 95% LAaTAIANNAIALARDY 5% F9AWIlAaIUIL 145 AU NISANYIASITLTUNNS

av a

IFuTaUTUU TiATeallanlgUsenaun15Ive A9 LUVABUANN bR IOC wiNAU 0.97 AulAiaiy

A o v !

Wesu Wiy 0.989 falaiiaTeslielfveyseauideduseauguwnn laedideladenldadaluns

g
Ansesitoyadsd adfdmssau Tnenswanuasluguuuuresanud Ardosay Aade wavdau
Deawunasgiu aifinsinngideeyu lnensmenuduiuvesiudsiiimun ioeSute
LI ananlalunmsiaseianailavageu fie t- distribution (t-test ), F-distribution (F-test ) Wa
N15AnNwINUIT 1) seauanuianalatudiudszauniinisnainvesndnduginguianniaguyy
vieuflendunumstidets sunounnau Sminuasugunmsudsiaierufisnelaogseduan 2)
Hadudnyana Usznoude fueny fuedn wagiuselfladedoiieuiiunnsiisty damadosesu

(% L3 a !

Aanuianelafudinlszaun1an1InaInveIndndusingulaniaguruiouie nIununsiaean

'
o aa

gnauIaY Jminuasugy uandaiueg1alidudAymeanaisedu .05

nfinw, ningmsuIysgsiaumdudin AurUIMSEINT Inendenesdy, E-mail: Mana.ch@gmail.com

M5, NangRsUTYNSTINAUMmTMN AMEUIMNSTIAY IMeaEvesE, E-mail: oilpunpun2522@gmail.com

a A

2159150155509 Ui 6 aUudl 1 uns1au - dguiey 2566



~2 o~

AEnARY: seAuAUianela, dulszaunianisnate, KanduNguIa AP TLYIR RN NTANYAT

Abstract

The objectives of this research were 1) to study the level of satisfaction with the
marketing mix of Shrimp farming community tourism enterprise products in Bang Len District,
Nakhon Pathom Province, and 2) to study the factors affecting the level of satisfaction with
the shrimp farming mix Market of Shrimp farming community tourism enterprise Products,
Bang Len District, Nakhon Pathom Province The researcher defined a sample group to be
used as a representative of the population, i.e. consumers who bought products from the
community enterprise of freshwater shrimp farming in Bang Len District, Nakhon Pathom
Province. Because the exact number of the population is unknown causing the study to
determine the sample size for which the exact number of the population is unknown using
the cochrane formula Determine the allowable tolerance ratio. At a 95% confidence level
and a 5% tolerance, 145 subjects were calculated. The study was a quantitative study. There
are tools used in research, namely questionnaires, with an IOC value of 0.97 and a
confidence value of 0.989. It can be seen that the research tool is at a very high level of
confidence. The researcher selected statistics for data analysis as follows: descriptive
statistics. By distribution in the form of frequency, percentage, mean and standard deviation.
Inferential Analysis Statistics by finding the relationship of a given variable to explain
information The statistics used to analyze the statistics used for testing were t- distribution
(T-test), F-distribution (F-test ). The results of the study showed that 1) the level of
satisfaction with the marketing mix of the crawfish farmer community enterprise products in
Bang Len District, Nakhon Pathom Province had a high average level of satisfaction; 2) the
personal factors consisted of age, occupation and the average monthly income different As
a result, the level of satisfaction with the marketing mix of Shrimp farming community
tourism enterprise products in Bang Len District, Nakhon Pathom Province was significantly
different at the .05 level.
Keywords: Satisfaction Level, Marketing mix, Shrimp farming community tourism enterprise
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7. NaN1529uwazanUsIgNa

7.1 WAN157Y

A15199 1 LLﬁ@\‘i*’\T']U’JULL@%F’]I’]%E)EJ?JEN%@%@W’JIU?J@QEEW@ULL‘U‘Uﬂ@‘UﬂWlI

Foyainluvasladedruyana U Souaz
el

Y18 67 46.21
oIk 78 53.79
218

25-351 27 18.62
36 - 45 U 52 35.86
46 - 55 U 45 31.03
56 Vauly 21 14.48
3ZAUNTITANEN

ANIUSeyeyR3 13 8.97

USeueyes 81 55.86
ganindSaes 51 35.17
1YW

ingsfia/muney 43 29.66
U151¥M15/553a A9 24 16.55
WUNIUUTEN 45 31.03
UniFeu/infne 8 5.52

NEAINT 25 17.24
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Foyainluvasladedruyana 31U Souaz
selfiadedaifiou

5,001 - 10,000 um 13 8.97
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15,001 - 20,000 U 36 24.83
20,001 - 25,000 U 32 22.07
1nN31 25,000 UM 53 36.55

334 145 100.00

a . v ) v S & Y A a o a"

1NM15199 1 wud Yeyanilivesdnaunuuasunmuiilunguguslanndnuaedssvinsd

1 1 & a a I I N a 1J 14 v = a a
dulvgldunandgs Anlusaway 53.79 91436 - 45 U Anilusavay 35.86 seAUNISANYIUTNIAS
Anlusovay 55.86 erdnninauuiov Anlludesay 31.03uavselaadeseifiouninnii 25,000

v Andudesas 36.55
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a o L4 1 a a — [
N1IAAIAVDINGANUNNYUITINNIYUYU X SD AU

' = a -
VIENWIEJ'JL‘INLﬂHC‘IiQLaENQQ

1) Uaduanunansiue (Product) 3.14 0.382 Urunans
2) Yaduausia (Price) 3.59 0.472 110
3) Jaduauteaenisindiviig (Place) 3.79 0.390 1N
4) Jadeaunisaaasunisuiy (Promotion) 3.64 0.421 1N
39U 3.67 0.300 4N

NANSIN 2 WU Q’mauLL‘U‘UﬁaummLLﬁmazé’ummﬁqwdﬁ]ﬁué’swizammqmwmmm

a 1

AR ugINENIa M YNYUVID LN UTUNATHLFEIN SNNeUInaY JmdauasUgy A nsIulia1iade
anuianelasgszauunn luladeniiseduanuiianelaage fe Jadearudeamnianisindimineg
(Place)iidtaduanuiianalisgszauuin se9ad Ae Jadudrunisdaaiunisvig (Promotion)

ALadganuianelasgseauiin aaun fe Yadur1usian (Price) frafsanuiianelasgseauiin
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faudsiivinnsAnen t-test F-test p-value
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21¢ 3.360 0.021%
FTAUNTAN 0.525 0.593
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swlalupiisousoinou 60.595 0.000%

T
LY o w aada

* JydnPunieanansesu 0.05

o

NA1597 3 wan1snagevanNigiuladudiuyanavesnauLuuasUAUlALA AuNA AU

91y AN war Ausgladaisieu lngsiuilan p-value Winiu 0.021, 0.000, 0.000 Fatiaenin

=

0.05 evnneAudn Yadediuyana laua arume d1uey AueTn uazauseladafou wanm

v (% L3 I a a !

AnaneszauAuienelafudIuUsEaun19aNIsAaINvDINAR A N NGUIE RN YUV UN BTN E T

q 3

ie

v
o w a

NEATELAENN SnauIuaY Jwinuasuguuansneiy nseduteddgyvneats 0.05

o

7.3 aaUsieua

(3 1

7.3.1 58AUAMUNIND LA UFIUUTEAUNIINITNAIAVDINEA T N NGUIE RN YN

9 9
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ISP
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[

Y] P o v . a a ¢ ' ) o aa P
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dn9mne (Place or Distribution) %&39NlARNYIAINABINITVRIGNANALINUKERIDN Laviile
Anen1snaalanandudn (Product) aenlvid@enAdIiuAIUABINITHULAD §3NFBIAIIANEUAN
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andn Yeantiasaudanisvienialusudld (Direct Mail Selling) wagnsviemudiu (House to
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C% 1 1 | a . a 1 1 o < %
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