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ABSTRACT

This study aimed to analyze the attributes of melon liquor products that influence consumers'
purchase preferences and to examine the relationships between consumers' demographic characteristics
and alcohol consumption behavior. A quantitative research design was employed. Data were collected
using a structured questionnaire administered to 300 alcoholic beverage consumers. Consumer
preferences for melon liquor product attributes were evaluated using Rating-based Conjoint Analysis,
which generated part-worth utility values for each attribute level. The relationships between
demographic characteristics and alcohol consumption behavior were analyzed using cross-tabulation
analysis and the Chi-square test of independence. The findings revealed that price was the most
influential product attribute affecting consumers' purchase preferences, accounting for 54.30% of the
total relative importance, followed by ingredients (20.47%), packaging (14.28%), and alcohol content
(10.85%), respectively. Based on the estimated part-worth utility values, the product profile with the
highest overall consumer preference consisted of a melon liquor packaged in a clear glass bottle,
produced from 100% melon, containing 9-12% alcohol by volume (ABV), and priced at no more than 60
Thai Baht per 330 milliliters. The analysis of the relationships between consumers' demographic
characteristics and alcohol consumption behavior indicated that gender was significantly associated with
drinking style, preferred alcohol content, preferred packaging, and the type of alcoholic beverage
consumed. The findings provide practical implications for entrepreneurs in designing and developing
melon liquor products, establishing pricing strategies that align with consumers' purchasing power,
formulating marketing strategies that effectively address the needs of target consumers, and enhancing

the value of melon production through the development of value-added processed products.
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