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ABSTRACT

This article aimed to study: 1) the comparison of critical illness insurance purchase decisions among
working-age individuals in the Eastern Region, classified by demographic factors; and 2) the examination
of the influence of the marketing mix (7Ps) on these purchase decisions. This quantitative research
employed a questionnaire with a Cronbach’s alpha reliability coefficient ranging from 0.705 to 0.935.
The sample consisted of 420 working-age individuals aged 20-59 who were employed in Chon Buri, Rayong,
and Chanthaburi and had purchased critical illness insurance. Data analysis utilized t-tests, one-way
ANOVA, and multiple regression analysis. The results of the study found that: 1) Demographic factors,
including gender, age, education, income, and occupation, significantly affected purchase decisions
at the .05 level. Specifically, males, the younger generation aged 20-29, those with higher than a bachelor's
degree, individuals with incomes exceeding 40,000 Baht, and freelancers demonstrated higher levels
of decision-making compared to other groups. 2) The marketing mix significantly influenced purchase
decisions at the .05 level. The influence, ranked from highest to lowest, was Promotion, People, Place,
Process, Physical Evidence, Product, and Price. This suggests that consumers prioritize benefits and trust

in personnel over product features.
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AIUNTEUIUNTT (X6) .596* 710* .403* .580* .750% - 3.075 .325
AIUSNWULNNIEATN (XT) .555* .672*% 379* .548* .698* .706* - 2.499 .400
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