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ABSTRACT

This research article aims to 1) study the development and promotion of sustainability and digital
marketing channels to enhance the sustainability of OTOP products; 2) examine the promotion of
sustainability for OTOP products; and 3) compare the promotion of sustainability for OTOP products in
Mueang Loei District, Loei Province. This study employs a quantitative research approach, with a sample
size of 252 OTOP entrepreneurs from Loei Province. The data collection instrument used was
a questionnaire. The statistical methods for data analysis included descriptive statistics, which comprised
frequency, percentage, and standard deviation, as well as inferential statistics tested using t-tests and
F-tests (One-way ANOVA) following the Least-Significant Difference (LSD) method. The findings of the study
revealed that: 1) In terms of the development of OTOP products to promote sustainability, the overall
level of opinion was rated as high. When considering individual aspects, the area with the highest average
score was the development and design of systems, followed by business plan development, while the
area with the lowest average score was economic development. The study on digital marketing channels
to promote the sustainability of OTOP products showed an overall high level of opinion. When analyzed
by specific aspects, the highest average score was in the use of technology, followed by the establishment
of long-term relationships with customers, while the area with the lowest average score was digital
marketing channels. 2) The study on digital marketing channels to promote the sustainability of OTOP
products indicated that the overall level of opinion was rated as high, with the highest average score
found in the use of technology. 3) The results of the comparison of the promotion of sustainability for
OTOP products, categorized by gender, age, and marital status, indicated that there were no significant

statistical differences across all aspects.
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