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Abstract

This research examines terrain-responsive resort design through the arrangement of
accommodations in vertical typologies to simultaneously support multi-generational users. The study
addresses a gap in hospitality design research, which has largely emphasized the separation of user groups
based on functions or activities, while lacking a spatial framework that explains the relationship between
elevation, terrain, and user experience within a shared context. A qualitative case study methodology
combined with spatial and experiential analysis was employed to synthesize accommodation configurations
and spatial sequencing. The findings indicate that classifying accommodations into four types - Ground,
Earth Berm, Bridge House, and Tree House - represents not merely architectural diversity, but a typological
framework for managing views, privacy, and activity relationships among users of different age groups.

In addition, the concept of Phased Zoning by Elevation demonstrates how elevation-based planning
can establish clear spatial hierarchies, reduce visual obstruction, and enable shared use without conflict. This
research therefore conceptualizes resort design as a spatial experience system that functions as a social -

spatial mediator, supporting sustainable coexistence among multi-generational users.

Keywords: Resort, Landscape-oriented design, Multi-generational users, Vertical views, Spatial experiential

management
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