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Abstract

Bang Pho district is facing a decline in traditional economic value and a discontinuity of the younger
generation. Despite the existence of a Creative District policy, there remains a lack of concrete tourism activity
formats. This research aims to study approaches to designing workshop activities to promote creative tourism
in a one-day trip format by applying the woodworking cultural capital of Bang Pho district. The research employs
a mixed-method approach, consisting of a comparative study of the case of Asahikawa City, Japan, field surveys
to analyze community potential, and experimental research conducted through the “Bang Pho Bang Post 2025
project with a sample group of 200 participants. The results reveal that activities designed based on the concept
of manufacturing simulation through prefabricated wooden kits can reduce limitations related to skills and time,
create tangible experiences, and result in a very high level of satisfaction (x_ = 8.4), particularly among architects
and business owners. This reflects the potential of Bang Pho district to develop into a sustainable learning and

creative space.

Keywords: Creative district, Workshop design, Bang Pho district, Cultural capital
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