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Ceramic products to create value and enhance the image of auspicious Thai desserts.
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Abstract

Auspicious Thai desserts are a national identity of Thailand. They are commonly used in auspicious
ceremonies. Current packaging for auspicious Thai desserts of lacks appeal and fails to meet the needs of
the target group. This conducted to the development of a product design project aimed to creating value and
enhancing the image, with the following objectives: 1.To design ceramic products that add value and enhance
the image of auspicious Thai desserts. 2. To design versatile ceramic products that has multifunction and
appropriate for contemporary use. 3.To study and analyze data for designing ceramic products suitable for
industrial production. The design is inspired by the needs of the target group: working age to middle-aged
women who purchase Thai desserts for use in auspicious ceremonies. The design concept draws inspiration
from the arrangement of ceremonial trays and folded banana leaves, incorporating these elements into elegant
and contemporary forms and patterns. It is useful and can display 9 types of auspicious Thai desserts. There
are 3 sets in total; small, medium and large sizes products. Molded by slip casting, decorated with colored
clay and liquid gold. The product has white and yellow tones. This project can respond to the target group,
create value and enhance the image of auspicious Thai desserts so that they can fit with the times and the

product can be used in other ways as well.

Keywords: Ceramic products, Create value, Enhance the image, Auspicious Thai desserts
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2o Output

- Requirement => Create value and enhance the "
- Ceramics product => Elegant, contemporary,

Aminge;of Thal deserts: create valus, enhance the image of Thai

- Taxget group => For auspicious events, female, Srevests:aniioan e e ar i Bmoiions:
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Production Process

working age - middle age.

|

Design Process

- Print prototypes, mold and slip casting

- Design concepts, mood and tona color - Color slip and glazes test

- 2D sketching and 3D modeling - Biscuit and glaze firing, decorated with

> Rechigal arwing colored slip and liquid gold.
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